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PREFACE 
 

In the General Assembly Elections held in Tamil Nadu in April 2011, the Election 
Commission had taken proactive steps viz., Systematic Voters’ Education and Electoral 
Participation Programme (SVEEP) with a view to improve the Knowledge, Attitude, 
Behaviour and Practice (KABP) of Electors so as to conduct the poll without fear and favour. 
In this Election best ever turnout (78%) was achieved. In order to know the outcome of the 
SVEEP in changing the voting behaviour it was felt imperative to conduct an Endline Survey 
throughout Tamil Nadu.  

The Survey was meticulously planned by enlisting the cooperation of District 
Administration with the able guidance of the Chief Electoral Officer to collect data from 5000 
sample electorates representing high and low voter turnout Constituencies. The results of the 
Endline Survey were checked with certain population parameters and reliability was found to 
more than 90 percent. The results of the Survey broadly indicate the impact of SVEEP in 
voter turnout and conclusions drawn from the results will be useful in policy making.  

I am thankful to Dr.R.Vijaykumar Ph.D., I.A.S., the Additional Chief Secretary to the 
Government, (Planning & Development), Planning, Development and Special Initiatives 
Department for granting permission to this Department to take up the Endline Survey. I am 
indebted to Thiru Praveen Kumar I.A.S., Chief Electoral Officer and Principal Secretary to 
Government, Public (Elections) Department for his guidance at different stages of the 
Survey. I am thankful to Tmt P.Amutha I.A.S., then Additional Chief Electoral Officer, Public 
(Elections) Department for showing keen interest in selecting the sample Constituencies, 
deciding the sample size and framing the questionnaire. I am grateful to Thiru D.Raajendiran 
I.A.S., Special Chief Electoral Officer, Public (Elections) Department in coordinating with 
DEAR for completing the task successfully. 

I am thankful to the District Collectors of the sample Constituencies for deputing 40 
locally available graduates to collect the primary data simultaneously throughout the State. I 
am also grateful to the Tahsildars (Elections) of the sample Constituencies for monitoring the 
Survey.  
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EXECUTIVE SUMMARY 

 

  

Need for the Endline Survey 

The Government in the Public (Elections) Department desired to conduct a 

quick Endline Survey to evaluate the changes in the four core aspects viz., 

Knowledge, Attitude, Behaviour and Practice (KABP) of the electorates in the 

recently held Assembly Elections 2011 consequent to the implementation of 

Systematic Voters’ Education and Electoral Participation Programme (SVEEP) in 

Tamil Nadu. (para – 1.3) 

Objectives of the Endline Survey 
The objectives of the Survey are as follows: 

 To gauge the extent of knowledge, attitude, behaviour and practice of the 

voters at the time of exercising their votes; 

 To ascertain the reasons for not having cast the votes if any; 

 To find out the factors  that had influenced the voting pattern;  

 To study the effectiveness of working of Electronic Voting Machine (EVM) 

and using of Ballot Papers; and  

 To identify hurdles, if any, in exercising the votes. (para – 1.4) 
 

Method of Survey: 

  At the instance of the Chief Electoral Officer, the District Administrations 

had deployed 40 local graduates to collect the primary data simultaneously from 

all the selected 40 sample constituencies in the pre-designed questionnaire in a 

quick time from the sample respondents.  They also collected details from the 

respondents who did not cast vote in the recently held Election 2011. (para – 1.6) 

The Survey was monitored by Tahsildars (Elections) at the Constituency 

level. The services of the technical staff from the Department of Evaluation and 

Applied Research (DEAR) were also used to supervise the collection of data. 

(para – 1.6) 
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Sample Design 

A multi-staged random sampling method was adopted. Out of total 234 

Assembly Constituencies, based on percentage of votes polled, 20 high turnout 

constituencies and 20 low turnout constituencies were identified by the office of 

the Chief Electoral Officer. (para – 1.7)  

Selected Sample constituencies 
Low Turnout High Turnout 

District Sample 
Constituencies 

No. District Sample 
Constituencies 

No. 

Thiruvallur Avadi, Madhuravoil and 
Madhavaram 

3 Salem Veerapandi, Sangari 
and Edapadi 

3 

Ramanatha-
puram 

Thiruvadanai and 
Mudhukulathur 

2 Karur Kulithalai, 
Krishnarayapuram 
and Aravakurichi 

3 

Coimbatore Coimbatore (South), 
Coimbatore (North) and 
Singanallur 

 3 Dharmapuri Palakode 1 

Thiruvanna-
malai 

Kalasapakkam, Polur 
and Cheyyar 

3 

Kancheepuram Alandur and 
Sozhanganallur 

2 Cuddalore Kurinjipadi 1 

Kanniyakumari Vilavancode, Killiyur 
and Colachal 

3 Namakkal Komarapalayam 1 

Chennai Thiru.Vi.Ka.Nagar, 
Velacherry, Anna 
Nagar, Kolathur, 
Mylapore and Harbour 

6 Kanchee-
puram 

Uthiramerur 1 

Pudukottai Viralimalai 1 

Dindigul Ottanchatram, 
Natham and Athur 

3 

Tirunelveli Palayamkottai 1 Naga- 
pattinam 

Kilvellur and 
Vedarnayam 

2 

Vellore Arcot 1 
Total 20 Total 20 

Source: Election Commission 
 

In the second stage, from each constituency six segments were identified 

at random.  From each segment five streets were selected and four or five 

households from each street were selected at random. (Para – 1.7) 

In third stage, from each selected segment of the sample constituency a 

total number of 21 households were selected at random. In this way, a total 

number of 125 sample households were selected from a sample constituency. 

(para – 1.7) 

In the fourth stage, while selecting the sample respondents  

representations were given to male, female, young, old, illiterate, educated, 
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unemployed, employed, government servants and private employees etc. From 

40 Constituencies a total number of 5000 sample respondents were selected. 

(para – 1.7)   

Orientation Training: 

           The survey instruments were translated into Tamil. The Department had 

imparted one day orientation training on 25th November 2011 to the 40 graduates 

selected by the District Administration to collect the primary data in the sample 

Constituencies. (para - 1.8) 

Profile of the sample respondents (para 2.1) 

Total number of respondents (40 x 125)  = 5000 (100 %) 

      - Male      = 2687 (54%) 

 - Female     = 2313 (46%) 

             - SHG Members   = 815 (35%) 

Community-wise respondents (para – 2.2) 

 SC/ST     =  1096 (22%) 

Age-wise respondents (para – 2.3) 

 18 – 20      160 (3%) 

 21 – 28      834 (17%) 

 29 – 48      2512 (50%) 

 49+       1494 (30%) 

Education-wise respondents (para – 2.4) 

 Literates      4118 (82%) 

 Illiterates      882 (18%) 

Occupation-wise respondents (para – 2.5) 

 Workers      3332 (67%) 

          (Cultivators, Agri/Non-agriculture Labourers, Salaried, Business class & 
Artisan) 
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 Non-workers      1668 (33%)  

 (Students, Housewife & Dependents) 

 Salaried      682  

- Government     210 (31%) 

          - Private     472 (69%) 

  

 

Reliability of sample results (para – 2.6) 

 The accuracy of the results of sample Survey may be in the range of 90 % 

to 98%, when compared to certain population parameters as given in the Table. 

                      

 

 

 

 

 

 

 

 

 

 

 

 

Results of the Survey  

  Table:-2.10  
Reliability of data  

Parameter Survey 
results 

As per 
population 

Increase in voting 
between 2006 & 2011 
Elections 

12% 11.8% 

SC/ST population 22% 20% 
Literacy  82% 80% 
Source: DEAR Field Survey
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I. Awareness Level 

1. Overall Awareness Level 
in ‘Voters’ Education 
Campaign’ 

            Out of 5000 sample 

respondents, 4292 

respondents (86%) were 

aware of the campaign. (Para 

– 3.1.1)  

 

2. Relation between Awareness and Voter Turnout 

            The awareness level was higher at 90 percent in ‘high turnout’ 

constituencies. The proportion was lower in ‘low turnout’ constituencies at 86 

percent and more significantly in the case of ‘non voters’ at 75 percent. (Para 

3.1.1) 

3. Sex-wise Awareness Level 

 In the case of males, the overall awareness level stood at 88 percent and 

among the females it was 84 percent. (Para -3.1.2) 

4. Awareness Level between SC/STs and other communities 

        The awareness level with regard to the SC/ST was at 83 percent which was 

lower when compared to that of other communities (87%). (Para -3.1.3) 

5. Influence of Literacy on Awareness Level 

           The overall awareness level of sample literates was 89 percent. It was 

significantly higher than that of sample illiterates (69%). (Para -3.1.4) 

 

 

6. Awareness level by Age Group (para -3.1.5) 

86% 90%
75%

86%

Low turnout High
turnout

Non‐Voters Overall

Awareness level of the sample 
respondents 
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                          Age Group     -    Awareness Level 

 18-20            89% 

          21-28                   90% 

                               29-48                    88% 

                               49+                       80% 

II. Role of Media on ‘Voters’ Education Campaign’ 

1. Ranking of Media by Sex 

Out of 4292 sample 

respondents who were aware of 

‘Voters’ Education Campaign’, 

more than 90 per cent of males 

and females  informed  that 

Television  played more effective 

role and stood first among various 

media in disseminating knowledge 

(para-3.2.2) 

2. Ranking of Media by literates and illiterates  

             Irrespective of the educational status a significantly higher proportion (88-

98%) of the sample respondents had preferred television as an effective media of 

the Campaign. More than 60 per cent of the sample literates had preferred 

Newspapers as a media for effectively carrying out the Campaign.  This media 

stood at second place. The literates   had preferred the Posters and Hoardings in 

the third place. In respect of illiterates FM channels had occupied second place. 

(Para -3.2.3)   

 

 

3. Ranking of Media by SC/STs and Other Communities 
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Irrespective of the community all sample respondents had preferred 

Television in the first place and Newspapers in the second place, Posters and 

Hoardings in the third place and FM channels in the fourth place. (Para -3.2.4) 

4. Ranking of Media by Age group 

            Television and Newspapers were considered as effective media of Voters’ 

Education Campaign by different age groups of sample respondents. (Para -

3.2.5) 

           The proportion of sample respondents who preferred newspaper in the 

age group 18-20 was higher in both low (74%) and high turnout (81%) 

constituencies as compared to the age group of 21-28, 29-48 and 49+.  (Para -

3.2.5) 

           The choice of the FM channels was in the third place among the age 

groups of 18-20 and 21-28 in low turnout constituencies, whereas the same was 

in the fourth position among these age groups in the high turnout constituencies. 

(Para -3.2.5)  

III. Top Rated Messages of SVEEP by the Respondents 

1. Rating of Messages in High Turnout and Low Turnout Constituencies    

Among various messages, three issues  occupied top three positions in 

influencing the voters viz., i) SVEEP messages of  ‘Voting is our Right and 
Duty’ (around 70%), ii) Seizure of money by flying squads (50 - 60 %) and  
iii) Distribution of voters slip prior to the poll (50-75 %). Male and female 

respondents in both low turnout and high turnout constituencies had awarded top 

rank to these issues. (Para -3.3.1) 

2. Rating of the Top Messages by Literates and Illiterates  

In the case of high turnout constituencies, the sample respondents of both 

illiterate and literate preferred the ‘Distribution of voters slip’ in the First place as 

compared with that of other messages as an effective motivator. (para – 3.3.2) 

3. Rating of the Top Messages by SC/STs and Other Communities 
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Irrespective of community, a higher proportion of the sample respondents 

in the high turnout constituencies had favoured the ‘Distribution of Voters Slip’ in 

the first place.  More than two-third of them had inclined towards the message of 

‘Voting is our Right and Duty’.  About half of the sample respondents were 

impacted  by  seizure of the money by flying squads.   Less than one-fifth of the 

sample respondents were aware of ‘voting by 49-O’. (para – 3.3.3) 

IV. Awareness about ICONs 

1. Overall Awareness Level  

Out of the 5000 sample respondents, 67 per cent were aware of the 

ICONs who participated in the Voters’ Education Campaign. The ratio was higher 

at 77 per cent in the case of high turnout constituencies as compared to that of 

low turnout constituencies (62%). The awareness level about the ICONs was 

lower among the non-voters (58%). (para – 3.4.1) 

2. Awareness Level about ICONs among SC/STs 

The overall awareness level belonging to other communities was at 68 per 

cent which was slightly higher than that of SC/ STs (65%). (para – 3.4.2) 

3. Awareness Level about ICONs among Literates and Illiterates 

The awareness level about the ICONs among the literates was 72 percent. 

It was significantly higher than that of the illiterates at 48 percent. (para – 3.4.3) 

4. Awareness level among the age groups  

It was highest in the age group 21-28 (78%) as compared to the age group 

of 18-20 (75%), the middle age group of 29-48 (70%) and the age group of 49+ 

(57%). (para – 3.4.4) 

5. Top three ICONs Chosen by the Respondents  

More than one-third of the sample respondents of low/high turnout 

constituencies had been impressed by the appeal of the actor Surya. The ICON 

occupied first place. The second place was occupied by the Ex –President A.P.J. 

Abdul Kalam. The Chief Electoral Officer was in the third place. (para – 3.5) 
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6. Top Choices of ICONs by Literates and Illiterates   

On an average, these three popular ICONs together had claimed 76 per 

cent of the total sample illiterates. The percentage was slightly higher among the 

literates (79%). (para – 3.5.1) 

7. Top Choices of ICONs by SC/ST People 

A slightly high proportion of sample SC/ST respondents (79%) had 

preferred the appealing of these three ICONs as compared to that of other 

communities (77%). (para – 3.5.2) 

8. Choices of ICONs by Age  

The actor Surya was the most popular ICON admired by a higher 

proportion of sample respondents of the age groups 18-20, 21-28 and 29-48. 

 Ex- President APJ Abdul Kalam and the CEO were ranked at second and 

third place respectively. These two ICONs attracted a higher proportion of sample 

respondents of the age group 49+ as compared to other age groups. (para – 

3.5.3) 

V. Importance of Posters 

 Awareness Level  

            Overall awareness of posters among the respondents was higher in ‘high 

turnout constituencies’ (38%) when compared to ‘low turnout constituencies’ 

(22%) and ‘non-voters’ (27%). (para – 3.6.1) 

The ratio was higher among the respondents of males at 32 per cent and 

lower at 27 per cent in respect of females. (para – 3.6.1) 

The overall familiarity of posters among the SC/ST respondents (28%) 

was slightly lower than that of the other community (30%). (para – 3.6.2) 

There was a higher familiarity of posters among the literates (32%) as 

compared to that of illiterates (19%). (para – 3.6.1) 

VI. Location of Posters 
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The posters were reported to be noticed by the electorates in the road 

junctions and bus stands by a higher proportion of the sample respondents. (para 

– 3.7.1) 

VII. Appealing Messages in the Posters  

The most popular four messages were:-,   

• ‘Proud to be a voter and ready to vote’  

• ‘Mark of a responsible citizen’ 

• ‘My vote my future’ and  

• ‘Say yes to vote and no to note’ 

The above messages were viewed as most appealing by 81 percent of 

male respondents as compared to that of females (77%). (para – 3.8.1) 

In the case of sample literates the proportion ranged between 71 to 80 per 

cent. (para – 3.8.2) 

More than 70 per cent of the sample respondents of both SC/ST and other 

community had preferred the above four messages. (para – 3.8.3) 

VIII. Comparison of Polling in Legislative Assembly Elections 2006 and                
2011 

1. Male-Female Voters 

Total number of sample electorates who voted in 2006 was  3694. This 

number had increased to 4133 in 2011 Assembly Elections indicating an increase 

of 12 percent. The increase of 12 per cent in the sample survey was also true 

when compared to the increase of voters polled from 3.29 crores in 2006 to 3.68 

crores in 2011 Elections. The increase was mainly due to higher turnout from 

females. The increase was 14 percent in the case of sample female voters as 

against 10 percent in the case of males. (para – 4.2) 

2. Literate/Illiterate Voters 
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             The strength of literates voted in 2011 Elections had increased by 14 

percent from 3004 in 2006 to 3423 in 2011. However, in the case of illiterates the 

overall increase was meager at 3 percent between 2006 (690) and 2011 

Elections (710). (para – 4.2.1) 

3.  Age Groups 

Age  
Groups 

Increase in voters 

(2011 over 2006) 

% to  
total 

18 – 20 79 (New) 18 

21 – 28 222 50 

29 – 48 101 23 

49+ 37 9 

Total 439 100 

Source: DEAR Field Survey 

 

4. Motivating Factors 

Overall, having ‘EPIC card or Voter slip’  was the number one motivating 

factor by which more than 90 per cent of voters had exercised their franchise 

during 2011 General Elections. It was the 

case both in low and high turnout 

constituencies. It was prominent among 

females. (para - 4.3.1) 

Having ‘name in the voter  list’ was 

reported to be the second motivating factor 

as it accounted for more than 80 percent 

of the sample respondents. (para - 4.3.1) 

More than three-fourth of the 

sample respondents had preferred SVEEP as third  main factor behind their 

voting in 2011 General Election in both low and high turnout constituencies. (para 

- 4.3.1)  

5. Reasons for non-voting 
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Out of 5000 sample respondents covered under the Survey, 867 were 

non-voters (17%). (para - 4.4) 

 As high as 54 percent of the non-voters reported that their ‘name had not 

been found in voter list’ and ‘did not possess EPIC card’ were the main reasons 

for not voting. (para - 4.4.1) 

 Another 32 percent reported that ‘they were not present in the 

constituencies on polling date’. (para - 4.3.1) 

 About 7 percent were of the view - ‘as nothing will change because of 

voting’. (para - 4.4.1) 

 Another 2 percent reported - ‘did not receive voter slip on the polling day 

at the booth’. (para - 4.4.1) 

 Further 2 percent reported - ‘because of their illness on polling date they 

could not vote’. (para - 4.4.1)   

 Remaining 3 percent reported - ‘because of lack of faith in electoral 

democracy’. (para - 4.4.1) 

6. Voting in Future 

 Of the total 5000 sample electorates 

covered in the survey, as many as 4888 

(98%) reported that they would   vote in the 

future elections. (para - 4.5)   

 As high as 98 percent reported that 

they would have to vote since it was ‘their 

right and duty’. (para - 4.5) 

 Irrespective of the educational status and community, the position was the 

same. (para - 4.5)  

 112 sample respondents (2%) reported that they were not inclined to vote 

in the future and the reasons reported were(para - 4.5)  

i) ‘nothing will change’ 
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 ii)      ‘not believing in   electoral democracy’ 

IX. Hurdles in Voting 

Out of 4133 sample respondents who voted in 2011 election, 898 

respondents (22%) reported that they had faced some difficulties at the time of 

voting. (para - 5.2) 

 Of the total 898 sample respondents, about 50 percent reported that there 

was a long queue in polling booths. (para - 5.3)  

 Another one-fifth of the sample respondents felt that there was no 

separate queue for senior citizens. (para - 5.3) 

 About 17 percent informed that there was non-availability of drinking water 

and toilet facility. (para - 5.3) 

 More than 10 percent reported that they found difficult in locating booth. 

(para - 5.3) 

X. Ballot Paper Vs Electronic Voting Machine (EVM) 

1. Popularity of mode of polling 

           Of the total sample voters  4133 who 

voted in 2011 General Elections, as many as 

3358 voters (81%) reported that they 

preferred EVM. The remaining 775 voters 

(19%) would have preferred ballot paper. 

(para - 6.2.1) 

          Popularity of EVM was higher in the 

case of female voters (84%) as compared to the males (79%). (para - 6.2.1) 

2. By Age Group 

            Cent percent of the sample respondents of the age group 18-20 preferred 

EVM since they voted first time in the Elections. (para - 6.2.2) 

           With the increase in the age among the sample respondents, there was a 

decline in the preference of EVM machine. (para - 6.2.2) 
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3. By Education 

 Higher proportion of sample literate (83%) had preferred EVM as 

compared to illiterates (73%). (para - 6.2.3) 
 

4. By Community 

 Higher proportion of sample voters of other communities (83%) had 

preferred EVM as compared to that of SC/STs (78%). (para - 6.2.4) 

5. Reasons for favouring ballot paper (as reported by 775 sample 
respondents)  (para-6.3) 

The ballot paper could not be manipulated                        :  77% 

Using ballot paper to cast vote becomes simple                  :  81%. 

6. Reasons for choosing EVM (as reported by 3358 sample respondents) 
(para-6.4) 

 Of the total sample voters 4133 covered in the survey, 3358 (81%) had 

preferred Electronic Voting Machine (EVM). (para- 6.4) 

 Among the males 92 percent preferred EVM, because it was  simple to 

operate and to cast vote quickly. (para- 6.4) 

           The corresponding ratio, among the females was higher at 96 percent. 

(para- 6.4) 

 Around 59 percent viewed ‘fast counting’ as the second main reason in 

favour of EVM. (Table-6.9) 

 

XI. Conclusion of the Endline Survey  

 The broad conclusions drawn from the Endline Survey of KABP of voters 
are listed out below  

1.Awareness  

• Awareness level about Voters’ Education Campaign’ was higher in high 

turnout constituencies. 
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• The awareness level among males was higher than that of females. 

• Awareness level was lower among SC/ST people when compared with 

other communities. 

• Literacy had a greater role in creating awareness about  Voters’ Education 

Campaign’  

•    The awareness level among the age group 21-28 was significantly higher 

in contrast to the age group 18-20, middle age and age group of 49+.  

2.Ranking of Media 

 Television was the most powerful media in spreading the messages 

relating to ‘Voters’ Education Campaign’ followed by Newspaper, FM channels, 

Posters and hoardings and All India radio. 

3. Top Messages of SVEEP 

The top three vehicles which mostly influenced the sample respondents 

were:-   i) SVEEP message of  ‘Voting is our Right and Duty’,    ii) Seizure of 

money by flying squads and   iii) Distribution of voter slip prior to the poll.  

4. Popular ICONs 

The most appealing three ICONs in SVEEP campaign were;  

i) Actor Surya;  

ii) Ex-President APJ Abdul Kalam;  

           iii)The Chief Electoral Officer  

Irrespective of the age Actor Surya was the most admired ICON among 

the sample respondents. However the Ex- President and the CEO were of the 

choices of the higher proportion of sample respondents of the age group 49+ as 

compared with others. 

5. Role of Posters 

 Posters had a higher influence in the awareness level in ‘high turnout 
constituencies’ 

 Posters had attracted a higher proportion of males than females. 
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 The popularity of posters among Illiterate was lower as compared to 
literate. 

 The proportion of SC/ST sample respondents who were familiar with the 

posters was lower as compared to that of other communities 

6. Location of Posters 

The road junctions and bus stands were important places of posters.  

7. Appealing Messages 

The following are four appealing messages of the Campaign by the 

posters:- 

i) ‘proud to be a voter, ready to vote’,  

ii) ‘mark of a responsible citizen’,  

iii) ‘my vote my future’ and  

iv) ‘say yes to vote and no to note’. 
 

8. Polling in Legislative Assembly Elections 2011 

 Increased higher voter turnout in the case of females was a main reason 

for higher turnout in 2011 when compared to the performance of polling in 

2006. 

 Literates exercised their rights to cast votes in more numbers than the 

illiterates in 2011 when compared to the elections held in 2006. 

 Higher participation of youths in the age group of 18-20 and 21-28 was 

another major reason for higher poll percentage in 2011. 
 

9. Motivating Factors  
  

 ‘EPIC    card/Voter’s Slip’ is the major motivating factor  in the polling. 
 ‘Name in electoral roll’ and ‘SVEEP campaign’ conducted by ECI were the 

other motivations behind the voting in 2011 General Elections.   

 The influence of ‘contesting candidates’ and ‘family / peer presence’ had 

felt in high turnout constituencies only. 
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10. Major Hurdles in Voting in 2011 Elections  
 

 There was a long queue in polling booth.  

 There was no separate queue for senior citizens. 

 There was non-availability of drinking water and toilet facility. 

11. Voting in Future 

 Almost all the sample respondents reported that they would have to vote 

since it was ‘their right and duty’.  
 

12. Ballot Vs EVM  
 

           EVM was preferred as a mode of polling by majority because it was simple 

to operate and the vote was cast quickly.    

XII. Overall Conclusion 

The conclusions drawn from the Endline Survey broadly indicate that 

Voters’ Education Campaign had widely spread across the State resulting in 

higher voter turnout in the Tamil Nadu Legislative Assembly General Elections 

2011. The main motivating factor was that having EPIC Card and distribution of 

Voter’s slip prior to Election. There is scope to improve the polling up to 90 per 

cent, if cent per cent goal of inclusion of voters name in the electoral roll is 

achieved.   
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INTRODUCTION – METHOD OF STUDY 

 

CHAPTER 1
 

ENDLINE SURVEY OF KNOWLEDGE, ATTITUDE, BEHAVIOUR AND 
PRACTICE (KABP) OF VOTERS IN TAMIL NADU 

1.1. Prelude 

           The Constitution of India guarantees the citizens of India universal 

suffrage or universal adult franchise i.e., the right of all adults to vote irrespective 

of gender, race and religion.  The Fourteenth Assembly General Election was the 

one recently held on April 2011.  The uniqueness of the latest election was that 

the Election Commission had taken proactive steps viz., Systematic Voters’ 

Education and Electoral Participation Programme (SVEEP) with a view to 

improve the Knowledge, Attitude, Behaviour and Practice of the electors so as to 

conduct the poll without fear and favour. Under this programme, the electors had 

also adequately been educated to understand the importance of voting and to 

exercise the Constitutional rights without fail. Consequently, the people of Tamil 

Nadu had exercised their right to vote in large numbers in the General Elections 

held on April 2011. 

1.2. Trend in Voting Pattern in recent 
Tamil Nadu General Assembly Elections  

In Tamil Nadu there are totally 234 

Assembly Constituencies.  The total number 

of polling stations set up for Tamil Nadu 

Assembly Elections 2006 was 51450. For 

ensuring smooth election to Tamil Nadu 

Assembly during 2011, the Election 

Commission had increased the number of 

the same to 54314. On an average one 
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polling station had enabled to cast vote of 906 persons in 2006 and the same in 

2011 was 865, implying that easy accessibility of booths to electors. Of the total 

electors in roll numbering 4.66 crores in 2006, the number of persons exercised 

their franchise was at 3.29 crores (70.6%). However, in 2011 General Elections 

as against the total number in electoral roll at 4.70 crores, the total number of 

electors exercised their votes was 3.68 crores (78.1%). It may be noted that the 

percentage was the best ever turn-out since the inception of democratic system. 

The percentage of voting among the districts ranged from 68 percent in Chennai 

to 86.1 per cent in Karur districts.  

  

 

 

 

 

 

 

                                                                     

          Of the total female electors in roll in 

2011 Elections, the proportion of female 

(79%) who cast their vote had 

outweighed the proportion of males 

(77%). It was the reverse in the case of 

2006 General Elections. The respective 

proportions stood at 69 and 72 per cent 

respectively.   
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1.3. Need for the Endline Survey:   

           The Government in the Public (Elections) Department desired to conduct a 

quick Endline Survey to evaluate the changes in the four core aspects viz., 

Knowledge, Attitude, Behaviour and Practice of the electorate in the recently held 

Assembly Election 2011 consequent to the implementation of Systematic Voters’ 

Education and Electoral Participation Programme (SVEEP) in Tamil Nadu.  

1.4. Objectives of the Survey: 

           The main aim of the Endline Survey is to utilize the results to provide 

feedback to the Election Commission for the pro-active measures taken in the 

Assembly Elections 2011 in Tamil Nadu. The objectives of the Survey are as 

follows: 

 To gauge the extent of knowledge, attitude, behaviour and practice of the 

voters at the time of exercising their votes; 

 To ascertain the reasons for not having to cast the votes if any; 

 To find out the factors  that had influenced the voting pattern;  

 To study the effectiveness of working of Electronic Voting Machine (EVM) 

and using of ballot papers; and  

 To identify hurdles, if any, in exercising the votes. 

1.5. Core Aspects Studied:  

          Influencing the voters by charisma or personality cult or announcement of 

various freebies, political intimidation and thwarting of the electors from voting are 

certain major issues in voting in the elections in India. These are mainly hinged 

on inadequate knowledge about voting procedures and the importance of issues 

surrounding them. This attitude of the public has created lack of self confidence 

among the electors about the election procedures and consequently their 

behaviour becomes not in a dispassionate way. Ultimately, they could not 

practice their Constitutional Rights of voting of their own choice. Thus, the level of 

practice is predicated by the degree of knowledge generated, positive attitudinal 

change and behaviour with better frame of mind. Thus, the building-up of 

awareness and generating knowledge is the basic starting point to arrive at 

solutions to the above core issues. From this process all other three things viz., 
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attitude, behaviour and practice will logically follow. The task has to be performed 

in the above sequence. To achieve this in a better way, Systematic Voters’ 

Education and Electoral Participation Programme (SVEEP) had been launched 

by the Election Commission throughout the State through mass media, appealing 

messages conveyed by the most popular personalities, with attractive slogans in 

wall paintings and posters, strictly enforcing election code of conduct and rules 

etc., prior to the Fourteenth General Elections to Tamil Nadu Legislative 

Assembly.  To know the effectiveness of the programme on the core aspects, the 

Endline Survey which was confined to the above aspects had been taken up by 

this Department at the instance of the Chief Electoral Officer.  

1.6. Method of Survey: 

           The survey used both primary and secondary data. The secondary data 

was collected from the web site of the Election Commission. The office of the 

Chief Electoral Officer had provided a set of questionnaire for collecting primary 

data from respondents.  

At the instance of the Chief Electoral Officer, the District Administrations 

had deployed 40 locally available graduates to collect the primary data, after 

being given adequate training, simultaneously from all the selected 40 sample 

constituencies in a quick time. The graduates had collected required details on 

KABP and also the effectiveness of Electronic Voting Machine (EVM) and Ballot 

Paper by holding interview with the sample respondents using pre-designed 

questionnaire. Nonetheless, they also collected details from those who did not 

cast their vote in the recently held General Election 2011 and elicited information 

from them to find out the causes which prevented them from voting. 

 The Survey was monitored by Tahsildars (Elections) at the 

Constituency level. The services of the technical staff from DEAR were also used 

to supervise the collection of data. All the filled in questionnaire were verified in 

this Department. 

1.7. Sample Design: 

 For the quick survey, the multi-staged random sampling method was 

adopted. Out of total 234 Assembly Constituencies, based on percentage of 
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votes polled, 20 high turnout constituencies and 20 low turnout constituencies 

were identified by the Office of the Chief Electoral Officer. In the second stage, 

based on the electoral roll from each Constituency six segments were identified 

at random.  From each segment five streets were selected and four or five 

households from each street were selected at random. Thus, in third stage from 

each selected segment of the sample Constituency a total number of 21 

households was selected at random for survey. In this way, a total number of 125 

sample households were selected from a sample constituency. In the fourth 

stage, only one elector was selected from each household for interviewing 

purpose.  While selecting the sample respondents (voters and non-voters) male 

and female were given adequate representation.  Further, appropriate mix of 

young, old, illiterate, educated, unemployed, employed, government servants and 

private employees etc., was also taken care of. Thus, totally 125 sample 

respondents were selected for collecting primary data from each constituency. 

From 40 Constituencies a total number of 5000 sample respondents were 

selected. The selected Constituencies are listed out below.          

Table:1.1
Selected Sample constituencies 

Low Turnout High Turnout 
District Sample 

Constituencies 
No. District Sample 

Constituencies 
No. 

Thiruvallur Avadi, Madhuravoil and 
Madhavaram 

3 Salem Veerapandi, Sangari and 
Edapadi 

3 

Ramanathapuram Thiruvadanai and 
Mudhukulathur 

2 Karur Kulithalai, Krishnarayapuram 
and Aravakurichi 

3 

Coimbatore Coimbatore (South), 
Coimbatore (North) 
and Singanallur 

 3 Dharmapuri Palakode 1 

Thiruvanna-
malai 

Kalasapakkam, Polur and 
Cheyyar 

3 

Kancheepuram Alandur and 
Sozhanganallur 

2 Cuddalore Kurinjipadi 1 

Kanniyakumari Vilavancode, Killiyur 
and Colachal 

3 Namakkal Komarapalayam 1 

Chennai Thiru.Vi.Ka.Nagar, 
Velacherry, Anna 
Nagar, Kolathur, 
Mylapore and Harbour 

6 Kanchee-
puram 

Uthiramerur 1 

Pudukottai Viralimalai 1 

Dindigul Ottanchatram, Natham and 
Athur 

3 

Tirunelveli Palayamkottai 1 Naga-
pattinam 

Kilvellur and Vedarnayam 2 

Vellore Arcot 1 
Total 20 Total 20 

Source: Election Commission 
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1.8. Orientation Training:  

The survey instruments were translated into Tamil and the Department 

imparted one day orientation training on 25th November 2011 to the 40 graduates 

selected by the District Administration to collect the primary data in the sample 

Constituencies. Proper instructions were given in the training to the graduates 

how to elucidate the sample respondents and to collect primary data in respect of 

KABP level, reasons if not voted , hurdles in voting and effectiveness of ballot 

paper and EVM .     

1.9. Monitoring: 

               A brief description of the Survey, sample number of respondents to be 

covered in the Survey and the role of Tahsildars in supervising the graduates at 

the time of collection of data and details to be collected was also given to 

Tahsildars of 40 constituencies selected for the Survey through Video conference 

held on 30th November 2011. The Department had directly monitored the field 

survey in the 24 sample constituencies spread over in seven Districts viz., 

Chennai (6), Thiruvallur (3), Kancheepuram (3), Thiruvannamalai (3), Salem (3), 

Coimbatore (3) and Kanniyakumari (3) by deploying its staff. The survey in the 

remaining Districts was monitored by concerned Tahsildars (Election). The filled 

in questionnaire by the Graduates were verified by this Department during the 

second week of December 2011. 

1.10. Presentation of report:        

      Based on the analytical tables generated from the data collected from the 

5000 questionnaire, the report was drafted with the following Chapters.  

Chapter Title 

Chapter-I Introduction  

Chapter-II  Profile of the Sample Respondents  

Chapter-III Systematic Voters’ Education and Electoral Participation Programme  

(SVEEP)  

Chapter-IV Voting in Tamil Nadu Legislative Assembly General Elections  2011 

Chapter-V Hurdles in Voting  

Chapter-VI Ballot  Paper Vs EVM   
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PROFILE OF THE SAMPLE RESPONDENTS  

 

CHAPTER 2
 

Socio-economic indicators such as age, sex, education, occupation and 

community, etc., are instrumental in deciding the KABP level of electors. 

Consequently, the voting pattern is a function of the combination of these factors 

in varying degrees. Against this backdrop, the Chapter analyses the above core 

socio-economic indicators of the sample respondents selected for the survey. 

 
2.1. Sample Respondents by Sex 
 

The total number of sample electors interviewed from the 40 sample 

constituencies for Endline Survey of KABP of Voters was 5000. Of them, the 

number of males was 2687 (54%) and that of females 2313 (46%). In the case of 

males, voters accounted for 86 percent 

and in respect of females it was 80 

percent.  

 

Among the total sample electors 

contacted, 4133 (83%) had exercised 

their franchise of voting in Tamil Nadu 

Legislative Assembly General Elections 

2011, the rest being ‘non-voters’. 

 

 

 

Table – 2.1 
Sample Respondents by Sex 

Cate 
-gory 

Voters Non- 
voters 

Total 

Male 2284 
(86%) 

403 
(14%) 

2687 
(100%) 

Female 1849 
(80%) 

464 
(20%) 

2313 
(100%) 

Total 4133  
(83%) 

867 
(17%) 

5000 
(100%) 

Source: DEAR Field Survey 
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Self Help Group concept has been developed in Tamil Nadu with a view to 

improve the social status and 

empowerment of women. The members 

of the group have shared the 

information about SVEEP among 

themselves. Of the total 2313 female 

sample respondents 815 (35%) were 

members of the various Self Help 

Groups.   

 
2.2. Sample Respondents by 
Community   

 

  

Of the total 5000 sample electors, 

the SC/ST accounted for 22 percent, the 

rest being the ‘others’. Voters accounted 

for a larger chunk of these two major 

segments viz., SC/ST and ‘others’.  
 

 

2.3. Sample Respondents by Age 

  

Of the total sample electors 5000 

selected for the survey, 3 per cent were from 

18-20 years, more than one- sixth were from 

the age group 21-28, half of them were from 

middle age group (29-48 years) and rest 

belonging to the higher age group of 49+. It 

is seen that voting percentage is relatively 

lower in 18-20 and 21-28 years age group as 

compared to the higher age group.   

 

 

 

Table – 2.2  
Sample Respondents by Community 

Category Voters Non- 
voters 

Total 

SC/ST 904 
(22%) 

192 
(22%) 

1096
(22%)

Others 3229 
(78%) 

675 
(78%) 

3904
(78%)

Total 4133 
(100%) 

867 
(100%) 

5000
(100%)

Source: DEAR Field Survey 

Table – 2.3  
Sample Respondents by Age 

Age Male Female Total 
18-20 100 

(4%) 
60 

(3%) 
160 

(3%)
21-28 374 

(14%) 
460 

(20%) 
834 

(17%)
29-48 1289 

(48%) 
1223 

(53%) 
2512 

(50%)
49+ 924 

(34%) 
570 

(24%) 
1494 

(30%)
Total 2687 

(100%) 
 

2313 
(100%) 

5000 
(100%)

Source: DEAR Field Survey 
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In the case of 4133 sample voters as high as 52 per cent belonged to 

middle age (29-48) group, 31 percent  

were more than 49+  years, 15 per cent 

were in the age group 21-28 and the 

remaining 2 per cent belonging to the  age 

(18-20) group. In the case of non-voters 39 

percent represented middle age group (29-

48) followed by 27 percent belonged to 

49+ years,25 per cent were from the age 

group 21-28 years and the remaining 9 per cent were from the age group 18-20 

years. Of the male and female sample respondents, around 50 per cent were in 

middle age group (29-48). It is seen that voting percentage is relatively lower in 

18-20 and 21-28 years age group as compared to the higher age group. 
 

2.4. Sample respondents by Educational Status  
 

        Education has a role to improve the 

level of KABP of individual electors and to 

enable them to participate in the election 

process without fear, so as to exercise 

their constitutional rights without fail. Of the 

total number of 5000 sample respondents, 

as high as 82 percent were literate.  

Table – 2.4  
Sample Electors by Age 

 Age Voter Non-
voter 

Total

18-20 79 
(49%) 

81 
(51%) 

160 
(100%) 

21-28 619 
(74%) 

215 
(26%) 

834 
(100%) 

29-48 2171 
(86%) 

341 
(16%) 

2512 
(100%) 

49+ 1264 
(84%) 

230 
(16%) 

1494 
(100%) 

Total 4133 
(83%) 

867 
(17%) 

5000 
(100%) 

Source: DEAR Field Survey 
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The Survey results revealed that among the literate and illiterate samples 

the proportion of non- voter was higher in the case of latter as compared to that 

of former.    

              The survey results revealed that 

around 64 percent of the total sample 

respondents have completed the school 

education. About 18 per cent of them 

have completed the higher education. The 

proportion of literate and illiterate among 

the male respondents stood at 87:13 and 

in the case of female respondents it was 77:23.   

       The Endline survey results revealed 

that there was more participation of 

sample literates in voting in Tamil Nadu 

Legislative Assembly General Elections 

2011.                                                                                 

 
2.5. Occupational Status 
              One of the major 

determinants of the level of living of 

the individual is the occupational 

status. The KABP levels have a 

direct link with the standard of living. 

The survey revealed that of the total 

5000 sample respondents, 3332 

respondents (67%) were workers 

(Cultivators, Agricultural labourers, Business class, Artisans, Salaried and Non-

agricultural labourers) and remaining 1668 (33%) were non-workers (Students, 

House-wives and dependents). The ratio among the voters worked out to 69:31 

for workers viz-a-viz the non-workers and for non-voters it was 57:43, implying 

Table – 2.5 
Sample Respondents by Educational Status 
Category  Male Female Total 
Illiterate 348 

(13%) 
534 

(23%) 
882 

(18%)
School 
Education 
(up to HSC) 

1768 
(66%) 

1432 
(62%) 

3200 
(64%)

UG&  above 571 
(21%) 

347 
(15%) 

918 
(18%)

Total 2687 
(100%) 

 

2313 
(100%) 

 

5000 
(100%) 

Source: DEAR Field Survey 

  Table – 2.6 
Sample Respondents by Educational Status 
Category Voter Non-

voter 
Total 

Illiterate 710 
(80%) 

172 
(20%)

882 
(100%)

Literate 3423 
(83%) 

 695 
(17%)

4118 
(100%)

Total 4133 
(83%) 

 

867 
(17%) 

5000 
(100%) 

Source: DEAR Field Survey Table – 2.7 
Sample Respondents by 

Occupational Status 
Occupation Voter Non-voter Total 
Cultivators 485

(17%)
61 

(12%) 
546

(16%)
Agri.Labourers 706

(25%)
117 

(24%) 
823

(25%)
Business 374

(13%) 
48 

(10%) 
422

(13%)
Artisans 163

(6%)
31 

(6%) 
194

(6%)
Salaried 566

(20%)
116 

(24%) 
682

(20%)
Non.Agri. 
Labourers 

547
(19%)

118 
(24%) 

665
(20%)

Total 2841
(100%)

491 
(100%) 

3332
(100%)

Non-workers 1292 376 1668
Source: DEAR Field Survey 
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that greater proportion of working population participated in voting process as 

compared to non-working population. 
 

                   Of the total workers, majority of the sample respondents were mainly 

engaged in traditional and low-paying occupation as cultivators (16%) and 

agricultural labourers (25%).  The 

proportion of non-agricultural 

labourers and salaried class in the 

total workers of the sample 

respondents stood at 20 per cent 

each. Among the total workers in the 

case of voters (2841), the proportion 

of cultivators and agricultural 

labourers together claimed higher 

share of 42 per cent and in the case 

of non- voters (491) the proportion of 

non-agricultural labourers and 

salaried class together attracted 48 per cent. 
 

               A higher proportion of 89 per cent of sample respondents engaged in 

business, 89 per cent of sample cultivators and 86 per cent of agricultural 

labourers had voted in the Tamil Nadu Legislative Assembly General Elections 

2011. The corresponding proportion in 

the case of sample salaried and non-

agricultural labourers was lower at 82 

per cent. All these indicated that the 

sample respondents mainly engaged in 

traditional and low paying occupations 

such as cultivators and agricultural labourers had greater participation as 

compared to non-agricultural labourers.  

 

 

 

Table – 2.8 
Nature of Salaried sample respondents  

Nature  Govt.  Pvt.  Total 
Temporary 171 

(81%) 
142 

(30%) 
313 

(46%) 
Permanent 39 

(19%) 
330 

(70%) 
369 

(54%) 
Total 210 

(100%) 
472 

(100%) 
682 

(100%) 
Source: DEAR Field Survey 
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           Of the total salaried sample 

respondents numbering 682, the 

proportion of sample respondents 

worked in Government was 31 percent 

and that in Private Sector was 69 

percent. In the case of those employed 

in Government, 81 percent were 

permanent and rest being temporary. 

The relative proportion in the case of 

Private Sector was in the reverse stood 

at 30:70.  
 

          A further classification of sample 

salaried class revealed that the 

participation of government employees 

in voting in Tamil Nadu Legislative 

Assembly General Elections 2011 was 

higher as compared to private sector. 

 

 

2.6. Reliability of sample results 

 The accuracy of the results 

of sample Survey may be in the 

range of 90% to 98%, when 

compared to certain population 

parameters as given in the table. 

                 
  

 

 

Table – 2.9 
Salaried sample respondents- Voter and Non-

voter 
Category  Voters  Non-

voters  
Total 

Govt. 188 
(89%) 

22 
(11%)

210 
(100%)

Private  378 
(80%) 

94 
(20%)

472 
(100%)

Total 566 
(83%) 

116 
(17%)

682 
(100%)

Source: DEAR Field Survey 

Table:-2.10  
Reliability of data  

Parameters Survey 
results 

As per 
population 

Increase in voting between 
2006&2011elections 

12% 11.8%

SC/ST population 22% 20%

Literacy 82% 81%

Source: DEAR Field Survey 
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86% 90%
75%

86%

Low turnout High
turnout

Non‐Voters Overall

Awareness level of the sample 
respondents 

`SYSTEMATIC VOTERS’ EDUCATION AND ELECTORAL 

PARTICIPATION (SVEEP) 

 

CHAPTER  

3
 

3.1. ‘Voters’ Education Campaign’ – Awareness 
  

 Awareness leads to positive and collective attitudinal changes which in 

turn bring out consensus in taking decisions for exercising the right to vote. 

Ultimately the behavior of voters will change in such a manner that they will 

decide to vote without a wavering mind. Their sense of direction will be very 

clear-cut and definite. They will perform their constitutional right without fail. 

During the Endline Survey all the 5000 sample respondents (voters & non-voters) 

were requested to give answers to the following questions “did you come across 

any Voters’ Education Campaign of Election Commission of the India prior to the 

Tamil Nadu Legislative Assembly General Elections 2011”. Based on the analysis 

of data so collected in the Survey, the level of “awareness” is presented below.  
       

3.1.1 Relation between Awareness and Voter Turnout  

 The Endline Survey revealed that out of 5000 samples, 86 percent were 

aware of ‘Voters’ Education Campaign’ conducted by the Election Commission. 

The ratio of awareness level  

was higher at 90 percent in 

‘high turnout’ constituencies. 

The proportion was lower in 

‘low turnout’ constituencies at 

86 percent and more 

significantly in the case of ‘non 

voters’ at 75 percent implying 

that a significant linkage 
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between Voters’ Awareness Campaign and voting behaviour. 

3.1.2 Sex-wise Awareness Level 

 In the case of males, the overall ratio stood at 88 percent and among the 

females it was 84 percent. The awareness level was higher among the sample 

males as compared to females in low/ high turnout constituencies and non-

voters. 

  

 

3.1.3 Awareness Level – Comparison between SC/STs and other 
communities 

 The results of the survey brought out that the overall awareness level 

about the Voters’ Education Campaign with regard to the SC/ST community at 83 

percent was lower as compared to that of other communities (87%). Similar 

 Table – 3.1 
Awareness of the Sample Respondents 

Category 

 Male Female Overall  

Total 
sample 

Aware 
-ness 

reported 

 
% Total 

sample 

Aware- 
ness 

reported 
% Total 

sample 

Aware- 
ness 

reported 

% 

Low Turnout 1107 959 87 930 785 84 2037 1744 85.6 

High Turnout 1177 1090 93 919 805 88 2096 1895 90.4 

Non-Voters 403 312 77 464 341 73 867 653 75.3 

Total 2687 2361 88 2313 1931 84 5000 4292 85.8 
Source: DEAR Field Survey 
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situation was witnessed in the cases of ‘low / high turnout’ constituencies and as 

well as among the ‘non-voters’. In the case of ‘low turnout’ constituencies the gap 

was much pronounced.  

 In general, the probable reason 

was that the SC/ST community has lesser 

rate of literacy as compared to other 

communities. Furthermore, most of the 

disadvantaged section is living in 

habitations far away from the main 

villages.  Among SC/ST community the 

awareness was notably high in the case 

of ‘high turnout’ constituencies as 

compared to other two categories viz., 

Low Turnout and Non-Voters.  

 

3.1.4 Influence of Literacy on Awareness Level 

Education enables the process 

of acquisition, assimilation and 

communication of information and 

thereby helps to improve the 

knowledge, attitude, behaviour and 

practice of the electors. The survey 

results revealed that the overall 

awareness of literate voters at 90 per 

cent was significantly higher than that 

of illiterate (69%). The awareness of 

 Table – 3.2 
Comparison of Awareness Level Between SC/ST and Other Communities 

Category 

SC/STs   Others Total 

Total 
sample 

Aware- 
ness 

reported 
% Total 

sample 

Aware- 
ness 

reported 
% Total 

sample 

Aware- 
ness 

reported 
% 

Low Turnout 421 330 78 1616 1414 88 2037 1744 86 
High Turnout 483 439 91 1613 1456 90 2096 1895 90 
Non-Voters 192 139 72 675 514 76 867 653 75 
Total 1096 908 83 3904 3384 87 5000 4292 86 
Source: DEAR Field Survey 
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the literates in the ‘high turnout’ constituencies was pronounced at 94 percent as 

compared to that of ‘low turnout’ constituencies (88%) and literate ‘non-voters’ 

(81%). The corresponding ratios in respect of illiterates in all the above three 

cases were at low ebb as compared to that of literates.      

 

3.1.5 Awareness by Age Group 

  The Endline Survey revealed that the overall awareness level about 

Voters’ Education Campaign was higher at 90 per cent among the age group 21-

28 as compared to 89 per cent in the case of age group 18-20, 88 per cent in 

respect of middle age group (29-48) and 80 per cent in the age group 49+. Such 

was the case in low and high turnout constituencies and among the non-voters. 

 

3.1.6 Conclusion on awareness 

The following broad conclusions were drawn from the above analysis: 

• Awareness level about Voters’ Education Campaign was higher in high 

turnout constituencies. 

• The awareness level among males was higher than that of females. 

     Table – 3.3
    Awareness Level 

Category 

Illiterate  Literate Overall  

Total 
sample 

Aware 
-ness 

reported 
% Total 

sample 

Aware 
-ness 

reported 
% Total 

sample 

Aware 
-ness 

reported 
% 

Low 
Turnout 234 152 65 1803 1592 88 2037 1744 86 

High 
Turnout 476 365 77 1620 1530 94 2096 1895 90 

Non-Voters 172 89 51 695 564 81 867 653 75 
Total 882 606 69 4118 3686 90 5000 4292 86 
Source: DEAR Field Survey 

                                                                        Table – 3.4 
    Awareness Level 

Category 

18-20 21-28 29-48 49+ 

Total 
sample 

Aware- 
ness 

reported 

Total 
sample

Aware- 
ness 

reported 

Total 
sample

Aware- 
ness 

reported 

Total 
sample 

Aware- 
ness 

reported 
Low Turnout 35 31(88%) 278 249(90%) 1035 902(87%) 689 562(82%) 
High Turnout 44 42(95%) 341 328(96%) 1136 1036(91%) 575 489(85%) 
Non-Voters 81 70(86%) 215 177(82%) 341 267(78%) 230 139(60%) 
Total 160 143(89%) 834 754(90%) 2512 2205(88%) 1494 1190(80%) 
Note: figures in brackets indicate percentage to total sample   
Source: DEAR Field Survey 



19 
 

• Awareness level was lower among SC/ST people when compared with 

other communities. 

• Literacy has a greater role in creating awareness about  Voters’ Education 

Campaign among the people and 

•    The awareness level among the age group 21-28 was significantly higher 

in contrast to the age group 18-20, middle age (29-48) and age group of 

49+. But still the voting percentage of the age group 18-20 was lower 

signifying that awareness itself is not a sufficient condition for inducing 

them to vote.  
 

3.2. Role of media on Voters’ Education Campaign  

             Voters’ Education Campaign is a form of communication that is aimed at 

influencing the attitude of the electors towards electoral process and code of 

conduct. The campaign is being imparted through various media viz., Radio, 

Television, Newspapers and Posters etc. The campaign will be more effective 

and result oriented when the media is easily accessible and capable of 

disseminating the content of campaign in an effective way to all cross section of 

the people. The sample respondents of voters and non-voters had preferred 

various media according to their multiple choices.  

3.2.1. Ranking of Media  

 In the Endline Survey, the respondents were requested to identify the 

media such as Newspaper, Television, All India Radio, FM channels, local cable 

TV, Video Vans, Government offices, Colleges, Posters & Hoardings, camp by 

NSS and NYK volunteers, Folk artistes and Drama groups (Arivoli), SHG 

members, NGOs and Civic society group which they mostly influenced them in 

spreading effectively the Voters’ Education messages/ information given by the 

Election Commission of India (ECI)  under the campaign.    

3.2.2. Ranking of Media – Sex-wise  

 Out of 4292 of sample respondents (voters & non-voters) those who were 

aware of Voters’ Education Campaign, more than 90 per cent informed during the 

Survey that Television (Doordarshan & private satellite channels) played more 
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effective role and stood first among the various media in disseminating 

knowledge as compared to other media. It was the case for both male and female 

respondents. However, the proportion among the female voters was slightly 

higher than that of males. Newspaper occupied the second place among the 

voters and non-voters of respondents. Posters and hoardings ranked third place 

and FM channels occupied the fourth place. In these cases, the proportion 

reported by the males was higher than that of female respondents. The Fifth was 

occupied by All India Radio.  

   Table – 3.5 
Voters’ Education Campaign – Top Five Sources Reported by Sample Respondents 

Sources 
Low Turnout High Turnout Non-Voters 

Rank Male 
(%) 

Female 
(%) Rank Male 

(%) 
Female 

(%) Rank Male 
(%) 

Female 
(%) 

Television  First 91 95 First 97 98 First 96 94 

Newspaper Second 69 54 Second 64 37 Second 66 46 

Posters& 
hoardings Third 24 20 Third 40 34 Third 30 25 

FM channels Fourth 19 19 Fourth 16 14 Fourth 21 16 

All India 

Radio  
Fifth 7 5 Fifth 10 11 Fifth 5 6 

Respondents 
Reported (No)  959 785  1090 805  312 341 

Source: DEAR Field Survey 
 

3.2.3 Ranking of Media by Literates & Illiterates  

            Irrespective of the Educational status a significantly higher proportion (88-

98%) of the sample respondents had preferred television as an effective media of 

the Campaign.  Among the media, it occupied the first place. More than 60 per 

cent of the sample literates had preferred Newspapers as a media for effectively 

receiving the Campaign.  This media stood at second place for literates. The 

sample   literates    had preferred the Posters and Hoardings in the third place. In 

respect of sample illiterates FM channels had occupied second place. 
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Table – 3.6 
Voters’ Education Campaign – Top Five Sources Reported by Sample Respondents 

Sources 
Low Turnout (voters) High Turnout (voters) Non-Voters 

Illiterate 
(Rank& %) 

Literate 
(Rank& %) 

Illiterate 
(Rank& %) 

Literate 
(Rank& %) 

Illiterate 
(Rank& %) 

Literate 
(Rank& %) 

Television First-88 First -93 First-98 First-98 First-91 First-96 

Newspaper _ Second-66 _ Second-62 _ Second-62 

FM channels Second -32 Fourth-18 Second-13 Fourth-16 Second-8 Fourth-20 

Posters& 
hoardings 

_ Third -24 _ Third-42 _ Third-26 

All India 
Radio 

Third-7 Fifth-6 Third -7 Fifth-11 Third -2 Fifth-6 

Respondents 
Reported 
(No) 

152 1592 365 1530 89 564 

Source: DEAR Field Survey 
 

3.2.4 Ranking of Media by SC/STs and Other Communities 

 The Survey revealed that the respondents belonging to the SC/ST and 

other communities had preferred the media Television in the first place and 

Newspapers in the second place, Posters and Hoardings in the third place and 

FM channels in the fourth place. In both low and high turnout constituencies, a 

higher proportion of sample respondents belonging to other Community preferred 

the above media as compared to that of SC/ST.  

 

3.2.5 Ranking of Media by Age groups  

 Going by age also Television and Newspapers were considered as 

effective media of Voters’ Education Campaign in the case of sample voters.  

These two Media had influenced a higher proportion of voters from 92-99 per 

  Table – 3.7
Voters’ Education Campaign - Top Five Sources Reported by Sample Respondents 

Sources 
Low Turnout High Turnout  Non-Voters 

SC/ST 
(%) 

Others 
(%) 

SC/ST 
(%) 

Others 
(%) 

SC/ST 
(%) 

Others 
(%) 

Television  First -90 First -94 First -98 First -98 First -95 First -95 
Newspaper Second-53 Second-64 Second-49 Second-53 Second-53 Second-57 

Posters& 
hoardings Third-19 Third-23 Third-34 Third-39 Third-29 Third-27 

FM channels Fourth-18 Fourth-20 Fourth-15 Fourth-15 Fourth-19 Fourth-18 
All India Radio Fifth-5 Fifth-7 Fifth-14 Fifth-15 Fifth-9 Fifth -4 
Respondents  
Reported (No) 330 1414 439 1456 139 514 

Source: DEAR Field Survey 
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cent and 45 to 81 per cent respectively. The proportion of sample respondents 

preferred newspaper in the age group 18-20 was higher in both low (74%) and 

high turnout (81%) constituencies as compared to the age group of 21-28, 29-48 

and 49+. The choice of the FM channels as an effective media among the age 

group of 18-20 and 21-28 was in the third place in low turnout constituencies and 

whereas the same was in the fourth position among these age groups in the high 

turnout constituencies.  

Table – 3.8
Voters’ Education Campaign – Top Five Sources Reported by Sample Respondents (Voters ) 

Sources 
Low Turnout High Turnout 

18-20 
(Rank & 

%) 

21-28 
(Rank& 

%) 

29-48 
(Rank & 

%) 

49+ 
(Rank & 

%) 

18-20 
(Rank & 

%) 

21-28 
(Rank& 

%) 

29-48 
(Rank & 

%) 

49+ 
(Rank & %) 

Television First-94 First-94 First-92 First-93 First-98 First-99 First-98 First-98 

Newspaper Second-
74 

Second-
65 

Second-
61 

Second-
63 

Second-
81 

Second-
60 

Second-
53 Second-45 

FM channels Third-26 Third-28 Fourth-
19 

Fourth-
16 

Fourth-
33 

Fourth-
17 

Fourth-
15 Fourth-12 

Posters& 
hoardings 

Fourth-13 
 

Fourth-
21 Third-23 Third-22 Third-38 Third-42 Third-36 Third-38 

All India 
Radio  Fifth-10 Fifth-8 Fifth-6 Fifth- 6 Fifth -7 Fifth -10 Fifth - 10 Fifth-12 

Respondents 
Reported 
(No) 

31 249 902 562 42 328 1036 489 

Source: DEAR Field Survey 
 

3.2.6 Conclusion on Ranking of Media 

 The results of the survey had broadly indicated that Television was the 

most powerful media in spreading the messages relating to ‘Voters’ Education 

Campaign’ followed by Newspaper, FM channels, Posters and Hoardings and All 

India radio. 

3.3 Top Rated Messages of SVEEP by the Respondents 

 Proactive measures taken by the Election Commission prior to Tamil Nadu 

Legislative Assembly General Elections 2011 had conveyed several messages, 

some direct and some indirect caused due to proactive action of ECI. Some of 

the direct messages were ‘Voting is our Right and Duty’, ‘Voting as per 

conscience without taking any inducements’, ‘Say yes to vote and no to note’, 

’49-O Campaign’, ‘ Do’s and Don’ts’ etc. In addition the actions of ECI Strict 
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enforcement of ECI rules, Steps taken for Free and Fair Elections, Seizure of 

money by flying squads, enabling registration of voters till 26.03.2011, Duplicate 

EPIC special campaign, Voter Slip Distribution, State call Centre Telephone 

number 1950, separate Queues for old and sick, no queue for disabled etc., also 

conveyed important messages to voters which influenced them. The respondents 

were asked to identify various messages which had influenced them.  Based on 

the preference of the multiple choices, the messages were ranked. 

3.3.1 Rating of Messages in High Turnout and Low Turnout Constituencies    

 The overall rating indicated that the following three initiatives viz., (i). 

SVEEP slogan of ‘Voting is our Right and Duty’, (ii). Seizure of money by flying 

squads and (iii). Distribution of voter slip prior to the poll had by and large  

occupied the top three positions in the multiple choices of male and female 

sample  respondents in low turnout and high turnout constituencies. The survey 

revealed that in the case of high turnout constituencies, 77 per cent of sample 

voters of both male and female had acknowledged the distribution of voter slip by 

the Election Commission prior to election in time enabled them to vote easily.  It 

was not the case in respect of low turnout constituencies and among non-voters. 

‘Voting is our Right and Duty’ and Seizure of money by flying squads had a 

higher impact in the minds of the respondents from the low turnout 

constituencies. In general, the proportion of male respondents had been more 

influenced by the messages emerging from Voters’ Education Campaign than the 

female respondents.  In spite of efforts of in popularizing “voting by 49-O” taken 

by the Election Commission, the campaign had yet to catch up among the 

electors. 
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 Table – 3.9 
Important Messages of Voters’ Education Campaign reported by Sample Respondents 

Messages 
Low Turnout High Turnout Non-Voters 

Male 
(Rank& %) 

Female 
(Rank& %)

Male 
(Rank& %)

Female 
(Rank& %)

Male 
(Rank& %) 

Female 
(Rank& %)

Voting is our  
Right and Duty  First -69 First -69 Second-72 Second-73 First-72 First-76 

Seizure  of 
money  

Second-52 Second-51 Third-60 Third-48 Third-56 Third-48 

Distribution of 
Voter slip  Third-50 Third-47 First -77 First -77 Second-59 Second-51 

Voting as per 
conscience  

Fourth -44 Fourth -45 Fourth -38 Fourth -39 Fourth-40 Fourth-44 

Strict 
enforcement of 
ECI rules  

Fifth-40 Fifth-34 Fifth-31 Fifth-22 Fifth-33 Fifth-31 

Steps taken for 
free and fare 
elections. 

Sixth -33 Sixth -30 Sixth -29 Sixth-22 Sixth-30 Sixth-26 

Voting by  49-O Seventh-21 Seventh-15 Seventh-23 Seventh-9 Seventh-23 Seventh-11 
Total sample 
respondents 
(No) 

959 785 1090 805 312 341 

Source: DEAR Field Survey 
 

3.3.2 Rating of the Top Messages by Literates and Illiterates 

Table – 3.10 
Important Messages of Voters’ Education Campaign reported by Sample Respondents 

 
Messages 

Low Turnout High Turnout Non-Voters 
Illiterate 

(Rank& %) 
Literate 

(Rank& %) 
Illiterate 

(Rank& %) 
Literate 

(Rank& %) 
Illiterate 

(Rank& %) 
Literate 

(Rank& %) 
Voting is our  
Right and Duty  First -55 First -70 Second-67 Second-74 First -67 First-75 

Seizure  of 
money  Second-53 Second-51 Third-49 Third-56 Third-43 Third-53 

Distribution of 
Voter slip  Third-40 Third-50 First -72 First-78 Second-56 Second-55 

Voting as per 
conscience  

Sixth -23 Fourth -47 Fourth-35 Fourth-39 Fourth -36 Fourth-43 

Strict 
enforcement of 
ECI rules  

Fourth -27 Fifth-38 Fifth-16 Fifth-30 Fifth-21 Fifth-34 

Steps taken for 
free and fair 
elections. 

Fifth  -27 Sixth -32 Sixth-16 Sixth-28 Sixth-18 Sixth-30 

Voting by   
49-O Seventh-4 Seventh-20 Seventh-4 Seventh-20 Seventh-1 Seventh-19 

Total sample 
respondents  
(No) 

152 1592 365 1530 89 564 

Source: DEAR Field Survey 
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            Among the sample respondents a higher proportion of literates were 

influenced by the messages of SVEEP than that of illiterates. In the case of high 

turnout constituencies, the sample respondents of both illiterate and literate were 

influenced by the ‘Distribution of voter slip’ in the first place as compared with that 

of other messages. 

3.3.3 Rating of the Top Messages by SC/STs and Other Communities 

         The Survey results revealed that the SVEEP messages had influenced a 

higher proportion of  respondents of other community as compared to SC/ST. 

Irrespective of community, a higher proportion of the respondents in the high 

turnout constituencies had mostly favoured the ‘Distribution of Voter Slip’ by 

Election Commission as part of Election Campaign.  More than two-third of them 

had inclined towards the message of ‘Voting is our Right and Duty’.  About half of 

the respondents were aware of the message communicated by seizure of the 

money by flying squads. Less than one-fifth of the respondents were aware of 

‘voting by 49-O’. 

Table – 3.11 
Important Messages of Voters’ Education Campaign reported by Sample Respondents 

Messages 
Low Turnout High Turnout Non-Voters 

SC/ST 
(Rank& %) 

Others 
(Rank& %) 

SC/ST 
(Rank& %) 

Others 
(Rank& %) 

SC/ST 
(Rank& %) 

Others 
(Rank& %) 

Voting is our  
Right and Duty  First -63 First-70 Second-73 Second-72 First-70 First-75 

Seizure  of 
money  Second-51 Second-51 Third-42 Third-59 Third-50 Third-52 

Distribution of 
Voter slip  Third-39 Third-51 First-75 First-77 Second-52 Second-56 

Voting as per 
conscience  

Fourth-38 Fourth-46 Fourth-41 Fourth-38 Fourth-40 Fourth-43 

Strict 
enforcement of 
ECI rules  

Fifth-30 Fifth-39 Sixth-20 Fifth-29 Fifth-26 Fifth-34 

Steps taken for 
free and fare 
elections. 

Sixth-29 Sixth-33 Fifth-29 Sixth-25 Sixth-25 Sixth-29 

Voting by 49-O Seventh-17 Seventh-19 Seventh-14 Seventh-18 Seventh-14 Seventh-18 
Total sample 
respondents 
(No) 

330 1414 439 1456 139 514 

Source: DEAR Field Survey 
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3.3.4 Conclusion 

 According to the Survey the top three vehicles which mostly influenced 

sample respondents are – i) SVEEP Campaign slogan ‘Voting is our Right and 

Duty’,     (ii). Seizure of money by flying squads and (iii). Distribution of voter slip 

prior to the poll. The other messages such as registering as voter till 26.3.2011, 

duplicate EPIC special campaign, State call center telephone number, alternate 

identity documents for Voting, tendered vote, separate queues for old and sick, 

no queue for disabled, do’s and don’ts on polling day had been favoured by 

lesser number of sample respondents.   

3.4. Importance of ICONs in the ‘Voters’ Education Campaign’   

             A celebrity is a person who has a prominent profile and a great degree of 

public fascination in day-to-day life. They are representing from different working 

fields and are commonly recognizable in mass media. The messages delivered 

by these well known persons have reached public besides producing an imprint 

in the minds of the public. For effective delivering of the Voters’ Education 

Campaign across the State, the Election Commission had used such 

personalities. The messages conveyed by these well known personalities have 

more weight as compared to others among the electors.  

3.4.1 Overall Awareness Level 
about ICONs 

            The Survey results indicated that 

out of the 5000 sample respondents, 67 

per cent were aware of the ICONs 

participating in the Voters’ Education 

Campaign. The ratio was higher at 77 per cent in the case of high turnout 
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constituencies as compared to that of low turnout constituencies (62%). The 

awareness level about the ICONs was lower among the non-voters (58%). It was 

higher in the case of male (69%) as compared to that of the females (65%).  

                                                           

3.4.2 Awareness Level about ICONs among SC/STs 

The overall awareness level about the 

ICONs among the respondents belonging to 

other communities was at 68 per cent was 

slightly higher 

than that of SC/ 

STs (65%). The 

situation was 

identical among 

the respondents of low/high turnout 

constituencies and non-voters. 

  

 

   

 

 

 Table – 3.12 
         Awareness Level about ICONs  

Category 

Male Female Overall 

Total 
sample 

Aware- 
ness 

reported 
% Total 

sample 

Aware- 
ness 

reported 
% Total 

sample 

Aware- 
ness 

reported 
% 

Low Turnout 1107 691 62 930 565 61 2037 1256 62 
High Turnout 1177 924 79 919 688 75 2096 1612 77 
Non-Voters 403 238 59 464 262 57 867 500 58 
Total 2687 1853 69 2313 1515 65 5000 3368 67 
Source: DEAR Field Survey 

Table –3. 13 
Awareness about ICONs (%) 

Category SC/ST Others 
Low turnout 60 62 
High turnout 73 78 
Non-voters 56 58 
Overall 65 68 
Source: DEAR Field Survey 

                                                                      Table – 3.14
Awareness about the ICONs of the Sample Respondents 

Category 

 SC/STs Others Overall
Total 

sample 
Aware- 
ness 

reported 
% 

Total 
sample 

Aware- 
ness 

reported 
% 

Total 
sample 

Aware-
ness 

reported 
% 

Low Turnout 421 251 60 1616 1005 62 2037 1256 62 
High Turnout 483 355 73 1613 1257 78 2096 1612 77 
Non-Voters 192 107 56 675 393 58 867 500 58 
Total 1096 713 65 3904 2655 68 5000 3368 67 
Source: DEAR Field Survey 
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 3.4.3 Awareness Level about ICONs among Literates and Illiterates 

The awareness level about the ICONs 

among the literates (72%) by virtue of having 

education was significantly high as compared to 

that of illiterates (48%). The awareness level was 

high in the case of both literate and illiterate 

samples in the high turnout constituencies as 

compared to low turnout as well as non-voters. 

 

 

 

 

 

Table – 3.15 
 Awareness about ICONs (%) 
Category Illiterate Literate 
Low turnout 40 64 
High turnout 57 83 
Non-voters 33 64 
Overall 48 72 
Source: DEAR Field Survey 

 Table – 3.16 
           Awareness Level about ICONs  

Category 
 

Illiterate   Literate Overall 

Total 
sample 

Aware- 
ness 

Reported 
% Total 

sample 

Aware-
ness 

reported 
% Total 

sample 

Aware- 
ness 

reported 
% 

Low Turnout 234 94 40 1803 1162 64 2037 1256 62 
High Turnout 476 269 57 1620 1343 83 2096 1612 77 
Non-Voters 172 57 33 695 443 64 867 500 58 
Total 882 420 48 4118 2948 72 5000 3368 67 
Source: DEAR Field Survey 
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3.4.4 Awareness level among the age group  

  According to the Endline Survey, the awareness level about the icons 

used by ECI in Voters’ Education Campaign was the highest (78%) in the age 

group of sample respondents (21-28) as compared to the age group 18-20 at 75 

per cent. middle age group (29-48) at 70 per cent and the age group 49+ at 57 

per cent. The awareness level of these four age groups was higher in high 

turnout constituencies as compared to low turnout constituencies. 

 

3.5. ICONs Chosen by 
the Sample 
Respondents  

To make effective Voters’ 

Education Campaign, the 

Election Commission had 

made use of various 

celebrities representing 

different fields. The 

respondents were 

requested to identify the 

most appealing ICONs 

among 

 

Table – 3.17
           Awareness Level about ICONs 

Category 

18-20 21-28 29-48 49+ 
Total 

sample 
Aware-
ness 

reported 

Total 
sample 

Aware-
ness 

reported 

Total 
sample 

Aware-
ness 

reported 

Total 
sample 

Aware-
ness 

reported 
Low Turnout 35 24 

(69%) 
278 204 

(73%) 
1035 658 

(64%) 
659 370 

(56%) 
High Turnout 44 37 

(88%) 341 301 
(88%) 1136 906 

(80%) 575 368 
(64%) 

Non-Voters 81 59 
(73%) 215 142 

(66%) 341 203 
(60%) 230 96 

(42%) 
Total 

160 
120 

(75%) 
834 

647 
(78%) 

2512 
1767 
(70%) 

1464 
834 

(57%) 
Note: figures in brackets  indicate percentage to total sample  
Source: DEAR Field Survey 

Table – 3.18 
Preference of ICONs in Voters’ Education Campaign (%) 

Celebrities 
Low Turnout High Turnout Non-Voters 

Male Female Male Female Male Female
Surya 33 43 33 38 37 45 
A.P.J.Abdul 
Kalam 25 20 28 14 27 17 

Chief 
Electoral 
Officer 

27 15 21 15 19 15 

Additional 
CEO  

2 2 8 10 3 7 

Karthi 4 5 4 7 4 5 

Suhasini 1 8 2 10 neg 4 

Jeyam Ravi 3 2 1 2 1 4 

Others  5 5 3 4 9 3 
Total sample 
respondents 
(No) 

691 
(100) 

565 
(100) 

924 
(100) 

688 
(100) 

238 
(100) 

262 
(100) 

Note: neg- negligible  
Source: DEAR Field Survey 
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i. Ex President APJ Abdul Kalam 

ii. Cricketer Srikanth 

iii. Cricketer MS Dhoni 

iv. Actor Surya 

v. Actor Karthi 

vi. TV Anchor Gopinath 

vii. Actor Jeyam Ravi 

viii. Actress Suhasini 

ix. Actress Rohini 

x. Music Director Vijay Antony 

xi. Thiru. Praveen Kumar, CEO 

xii. Thirumathi. Amudha, Additional CEO  
            

            A little more than one-third of the sample voters of low/high turnout 

constituencies and non- voters reported that they had been impressed by the 

appeal of the actor Surya. This ICON occupied first place among the 

respondents. The second place was occupied by the ICON Ex –President A.P.J. 

Abdul Kalam. The Chief Electoral Officer was in the third place. The seven 

ICONs indicated in the table had together attracted 91 to 97 per cent of sample 

respondents.    

3.5.1. Top Choices of ICONs by Literates and Illiterates  

                

The Survey 

revealed that 

the three 

ICONs viz., 

Surya, A.PJ. 

Abdul Kalam 

and CEO of 

Voters’ 

Education 

Campaign 

were more 

Table – 3.19 
Preference of ICONs by sample literates and illiterates (%) 

Celebrities Low turnout High turnout Non-voters 
Illiterate Literate Illiterate Literate Illiterate Literate 

Surya 53 36 44 33 42 41 
A.P.J.Abdul 
Kalam 

19 23 13 24 14 23 

Chief Electoral 
Officer 

10 22 13 19 21 16 

Additional 
CEO 

1 2 10 9 10 5 

Karthi 10 4 6 5 2 5 
Suhasini 4 5 10 5 7 2 
Jeyam Ravi 1 3 1 2 4 2 

Others 2 5 3 3 0 6 
Total 
sample 
respondents 
(No) 

94 
(100) 

1162 
(100) 

269 
(100) 

1343 
(100) 

57 
(100) 

443 
(100) 

Source: DEAR Field Survey 
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popular among the sample literates and illiterates. On an average these three 

popular ICONs together had claimed 76 per cent of the total sample illiterates. 

The percentage of literates (79%) was slightly higher than that of sample 

illiterates. More than 80 per cent of the total samples (both literates and illiterates) 

in   low turnout constituencies had preferred these three popular ICONs. These 

proportions were lower among the samples in the case of high turnout 

constituencies and among non-voters. The ICON Surya was the most popular 

among the sample illiterates and stood first. As compared to illiterate, a higher 

proportion of sample literates had preferred the ICON Ex-President A.P.J. Abdul 

Kalam. 

3.5.2 Top Choices of ICONs by SC/ST People 

                  There 

was no major 

change in the 

preferences of 

ICONs by 

community itself. 

Among the 

ICONs, Surya 

stood first 

irrespective of the 

community. A 

slightly high 

proportion of sample SC/ST respondents (79%) had preferred the appealing of 

the three ICONs viz., Surya, A.PJ. Abdul Kalam and CEO as compared to that of 

other communities (77%). The CEO found higher rank than A.PJ. Abdul Kalam 

among sample SC/ST, but A.P.J. Abdul Kalam was at higher rank among others. 

3.5.3 Choices of ICONs by Age group  

 The actor Surya was the most popular ICON admired by a higher 

proportion of sample respondents of the age groups 18-20, 21-28 and 29-48. 

Among the various ICONs involved in Voters’ Education Campaign, this ICON 

uniquely stood first.  Though the ICONs Ex- President APJ Abdul Kalam and the 

       Table – 3.20 
     Preference of ICONs by sample respondents (%) 

Celebrities Low turnout High turnout Non-voters 
SC/ST Others SC/ST Others SC/ST Others 

Surya 46 35 36 35 47 46 
A.P.J.Abdul 
Kalam 15 25 18 23 17 12 

Chief Electoral 
Officer 16 23 25 16 18 19 

Additional 
CEO 2 2 6 10 4 7 

Karthi 3 4 4 6 6 5 
Suhasini 6 4 6 5 3 2 
Jeyam Ravi 6 2 2 2 4 3 
Others 6 5 3 3 1 6 
Total sample 
respondents 
(No) 

251 
(100) 

1005 
(100) 

355 
(100) 

1257 
(100) 

107 
(100) 

343 
(100) 

Source: DEAR Field Survey 



32 
 

CEO ranked second and third places, they attracted a higher proportion of 

sample respondents of the age group 49+ as compared with other age groups. 

The above was the case in low and high turnout constituencies. 
 

Table – 3.21 
Preference of  ICONs by Age groups ( % ) 

ICONs 
Low Turnout High Turnout Non-Voters 

18-20 21-28 29-48 49+ 18-20 21-28 29-48 49+ 18-20 21-28 29-48 49+ 
Surya 33 45 42 27 41 40 36 29 44 48 37 38 
APJ Abdul 
Kalam 

21 18 20 29 13 21 21 28 17 14 25 30 

CEO 21 15 19 29 22 12 17 24 14 8 20 21 
Additional 
CEO  4 1 2 4 13 7 9 9 7 6 5 4 

Karthi 8 5 5 2 3 7 6 3 5 6 4 1 
Suhasini 0 4 5 5 5 5 6 4 0 1 4 2 
Jeyam 
Ravi 0 3 3 3 3 3 2 0 0 6 2 0 

Others  13 9 4 1 0 5 3 3 13 11 3 4 
Respon-
dents 
Reported 
(No) 

 24 
(100) 

204 
(100) 

654 
(100) 

370 
(100) 

37 
(100) 

301 
(100) 

906 
(100) 

368 
(100) 

59 
(100) 

142 
(100) 

203 
(100) 

96 
(100) 

Source: DEAR Field Survey 
 

3.5.4 Conclusion on Choices of ICONs 

            A major category of sample respondents covered under the Survey had 

identified the following three viz., Actor Surya, Ex-President APJ Abdul Kalam 

and the Chief Electoral Officer Thiru Praveen Kumar as the most appealing 

ICONs used in SVEEP Campaign.  Irrespective of the age Actor Surya was the 

most admired ICON among the sample respondents. However the Ex- President 

and the CEO were of the choices of the higher proportion of sample respondents 

of the age group 49+ as compared with others. 

3.6. Importance of Posters in ‘Voters’ Education Campaign’  

          As a medium, posters in public places are profound in accessibility, 

directness and simplicity. Posters in Voters’ Education Campaign reflect deeper 

message, creativity and passion, educative and political ideals of the community.  
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3.6.1 Overall Awareness about Posters 

         With regard to overall familiarity 

of posters among the sample 

respondents who were aware of 

SVEEP, it was higher in ‘high turnout 

constituencies’ (38%) when compared 

to ‘low turnout constituencies’ (22%) 

and ‘non-voters’ (27%). The ratio was 

much higher among the males at 32 

per cent and lower at 27 per cent in 

respect of females.  

 

 

3.6.2 Awareness Level among SC/STs about Posters  

The overall familiarity of posters 

among the SC/ST respondents (28%) 

was slightly lower than the other 

community (30%).  Irrespective of the 

community, the familiarity of posters 

among the respondents was high in 

high turnout constituencies.  

 

 

 

Table – 3.22 
Awareness about Posters 

Category 

Male Female Overall  
Aware  

of 
SVEEP 

Aware 
about 

posters 
% 

Aware  
of 

SVEEP 

Aware 
about 

posters 
% 

Aware  
of 

SVEEP 

Aware 
about 

posters 

 
% 

Low 
Turnout 959 228 24 785 155 20 1744 383 22 

High 
Turnout 1090 436 40 805 276 34 1895 712 38 

Non-Voters 312 94 30 341 85 25 653 179 27 
Total 2361 758 32 1931 516 27 4292 1274 30 
Source: DEAR Field Survey 
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3.6.3 Awareness level among literates about Posters  

       The Survey revealed that there 

was a high familiarity of posters 

among the literate (32%) as compared 

to that of illiterates (19%). It   was 

noticed in both low and high turnout 

constituencies.  

 

 

 

3.6.4 Conclusion on awareness level about Posters 

                The following conclusions were drawn from the above analysis  

i. Posters had a higher influence in the awareness level in ‘high turnout 
constituencies’ 

Table – 3.23 
Awareness about Posters of the Sample Respondents 

Category 

SC/ST  Others  Overall  

Aware  
of 

SVEEP 

Aware 
about 

posters 
 

% 
Aware  

of 
SVEEP 

Aware 
about 

posters 
 

% 
Aware  

of 
SVEEP 

Aware  
about  

posters 
% 

Low Turnout 330 63 19 1414 320 23 1744 383 22 
High Turnout 439 150 34 1456 562 39 1895 712 38 
Non-Voters 139 40 29 514 139 27 653 179 27 
Total 908 253 28 3384 1021 30 4292 1274 30 
Source: DEAR Field Survey 

 Table – 3.24 
Awareness about Posters of the Sample Respondents 

Category 

 Illiterate  literate Overall  
Aware  

of 
SVEEP 

Aware 
about 

posters 
% 

Aware  
of 

SVEEP 

Aware  
about  

posters 
% 

Aware  
of 

SVEEP 

Aware  
about  

posters 
% 

Low Turnout 152 9 6 1592 374 24 1744 383 22 
High Turnout 365 75 20 1530 637 42 1895 712 38 
Non-Voters 89 30 34 564 149 26 653 179 27 
Total 606 114 19 3686 1160 32 4292 1274 30 
Source: DEAR Field Survey 

6%

24% 20%

42%

Lowturnout High turnout

Awareness about posters 

Illiterate L iterate



35 
 

ii. Posters had attracted a higher proportion of males than females. 

iii. The popularity of posters among Illiterate was lower as compared to 
literate. 

iv. The proportion of SC/ST respondents who were familiar with the 
posters was lower as compared to that of other communities. 

 

3.7. Location of Posters 

        The posters relating to the Voters’ Education Campaign, if located at 

strategic points where the public movements are more, will be an eye catching to 

the electorates.  Therefore, location of propaganda materials of Voters’ Education 

Campaign plays a vital role in influencing the KABP levels of electorates to a 

great extent. The posters had been displayed at strategic points such as District 

Collector’s Office, Other Government Offices, Hospitals / PHCs, Schools and 

Colleges, Market places, Road Junctions, Libraries, Bus stands, Railway stations, 

PD Shop, Panchayat Office, Banks / Co-op Offices where public movements 

were more. At the time of Survey the sample respondents had been asked to 

identify the main location of the posters displayed. 

3.7.1 Popular places of posters seen by sample respondents  

 

         More than 

70 per cent of 

the  voters had 

seen the 

posters 

displayed by 

ECI at road 

junctions, Bus 

stand, Government offices and Panchayat offices. In the case of high turnout 

constituencies, this proportion was a little bit higher.  

 

 

Table – 3.25 
Place of Posters reported by sample respondents (%) 

Place of 
Posters  

Low Turnout High Turnout Non-Voters 
Male Female Male Female Male Female 

Govt. offices  13 6 26 23 16 13 
Road junctions  34 44 18 13 32 26 
Bus stands  14 16 25 26 26 19 
Panchayat 
offices  4 2 11 15 3 9 

Other places 35 32 20 23 23 33 
Total sample 
witnessed 
posters  (no)) 

228 
(100) 

155 
(100) 

436 
(100) 

276 
(100) 

94 
(100) 

85 
(100) 

Source: DEAR field study 
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             A higher 

proportion of 

sample 

respondents of 

SC/ST 

communities had 

noticed the 

posters of ECI 

which had 

displayed in Government offices as compared to other communities. This was 

mainly due to the fact that the SC/ST communities were making use of 

government offices to redress the grievances in a larger proportion as compared 

to other communities.  At that time they could able to watch the eye catching ECI 

posters.     

3.7.2 Display of Posters – as reported by literates 

          About   54 per cent 

of sample literates of low 

turnout constituencies had 

observed that posters 

were displayed in two 

important locations viz., 

road junction and bus 

stands mainly.  In the case 

of high turnout 

constituencies 80 per cent of literates had seen the displayed posters in 

Government offices, road junctions, bus stands and Panchayat offices. In the 

case of sample literates of non- voters 71 percent reported that they had noticed 

the posters of ECI in Government offices, road junctions and bus stands. 

3.7.3 Conclusion on the Campaign by posters 

            The analysis of the Survey results broadly indicated that the posters to 

enlighten the electorates were reported to be noticed in the road junctions and 

bus stands by a higher proportion of the sample respondents.  A few respondents 

Table – 3.26 
Place of Posters reported by sample respondents (%) 

Place of 
Posters  

 Low Turnout High Turnout Non-Voters 

SC/ST others SC/ST others SC/ST others 
Govt. offices 11 10 29 24 23 13 
Road junctions 32 40 15 16 20 32 
Bus stands 16 15 21 27 25 21 
Panchayat 
offices 6 3 19 11 5 6 

Others  35 32 16 22 27 28 
Total sample 
witnessed 
posters  (No) 

63 
(100) 

320 
(100) 

150 
(100) 

562 
(100) 

40 
100) 

139 
(100) 

Source: DEAR field study 

Table – 3.27
Place of Posters reported by sample Literates (%) 

Place of Posters Low Turnout High Turnout Non-Voters 

Govt. offices 10 27 16 
Road junctions  38 16 32 
Bus stands  16 25 23 
Panchayat offices  3 11 3 
Others 33 21 42 
Total sample 
witnessed posters  
(No) 

374 
(100) 

637 
(100) 

149 
(100) 

Source: DEAR Field Survey 
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had also reported that they had also seen posters in Hospitals/PHCs, Schools, 

Colleges, market places, railway stations, ration shops, banks and cooperative 

societies. 

3.8. Appealing Messages in Posters 

           Messages are concise and more effective with minimum words appeared 

in posters conveying the content of Voters’ Education Campaign. It has left 

impression among the electorates and as best as possible to have optimum recall 

rate. The sample respondent during the survey had been requested to identify 

one of the most appealing messages from ‘Proud to be a voter, ready to vote’, 

‘Mark of a responsible Citizen’, ‘My Vote , My future’, ‘Your future has a voice’, 

‘Up hold Democracy Vote’, ‘Vote for Democracy ,Vote as per Conscience’, ‘Your 

Vote is Invaluable, Use it wisely’ and ‘Say Yes to Vote and No to Note’,  that 

appeared in the posters of Campaign.    

3.8.1 Most Appealing Messages 

           Of the 

total sample 

male and 

female 

respondents, 

the four 

messages viz.,   

‘proud to be a 

voter, ready to 

vote’, ‘mark of 

a responsible 

citizen’, ‘my vote my future’ and ‘say yes to vote and no to note’,  together had 

attracted a sizeable share. The ratio was higher in the case of male sample 

respondents (81%) as compared to that of females (77%) in low turnout 

constituencies.  In high turnout constituencies, the corresponding ratios were 71 

percent and 70 percent.  

Table – 3.28 
Appealing messages reported by sample respondents (%) 

Appealing Messages 
Low Turnout High Turnout Non-Voters 

Male 
 

Female 
 

Male 
 

Female 
 

Male 
 

Female 
 

Proud to be a voter, 
ready to vote 23 18 11 11 17 21 

Mark of responsible 
citizen 27 24 27 24 22 24 

My vote my future  21 28 26 28 27 21 
Say yes to vote and 
no to Note 10 7 7 7 12 5 

Other messages 19 23 29 30 22 29 
Total sample 
witnessed posters  
(No) 

228 
(100) 

155 
(100) 

436 
(100) 

276 
(100) 

94 
(100) 

85 
(100) 

Source: DEAR Field Survey
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3.8.2 Appealing Messages – as viewed by Literates 

              A higher proportion of 

literates had viewed that the above 

four messages were the most 

appealing messages that they were 

able to remember in their minds. 

These four messages together had 

claimed a higher proportion of 

sample literates. In the case of 

sample literates the proportion 

ranged between 71 and 80 per cent. 

3.8.3 Most Appealing Messages as viewed by SC/STs and Others 

             A little more than 70 per cent of the sample respondents of both SC/ST 

and other community had preferred the above four messages which had a higher 

retention rate in their minds. Among the four appealing messages, the two viz., 

‘Mark of responsible citizen’ and ‘My vote my future’ were the more popular ones.   

 

3.8.4 Conclusion 

       The survey in general brought to light the following four appealing messages 

of posters - ‘proud to be a voter, ready to vote’, ‘mark of a responsible citizen’, 

‘my vote my future’ and ‘say yes to vote and no to note’.  

Table – 3.29 
Appealing messages reported by sample Literates (%) 

Appealing Messages Low 
Turnout 

High 
Turnout 

Non-
Voters 

Proud to be a voter, 
ready to vote 

22 11 19 

Mark of responsible 
citizen 

26 26 24 

My vote my future 24 27 25 
Say yes to vote and no to 
Note 

8 7 9 

Other messages 20 29 23 
Total sample witnessed 
posters  (no) 

374 
(100) 

637 
(100) 

149 
(100) 

Source: DEAR Field Survey 

Table – 3.30 
Appealing messages reported by sample respondents (%) 

Appealing Messages  Low Turnout High Turnout Non-Voters 
SC/ST Others SC/ST Others SC/ST Others 

Proud to be a voter, 
ready to vote 21 21 7 13 13 21 

Mark of responsible 
citizen 24 26 29 25 20 23 

My vote my future  19 25 36 24 28 23 
Say yes to vote and 
no to Note 14 7 6 7 13 7 

Other messages  22 21 22 31 26 26 
Total sample 
witnessed posters  
(No) 

63 
(100) 

150 
(100) 

150 
(100) 

560 
(100) 

40 
(100) 

139 
(100) 

Source: DEAR Field Survey 
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TAMIL NADU LEGISLATIVE ASSEMBLY GENERAL 

ELECTIONS 2011  

 

CHAPTER 4
 

 4.1 Survey results on the factors influencing the higher voters’ turnout in 
Tamil Nadu Legislative Assembly General Elections 2011 
   

One of the objectives of the survey is to find out the reasons that had 

influenced the voting pattern in Assembly General Elections 2011. Another 

important objective is to ascertain the reasons for not having exercised their right 

to vote in the Assembly General Elections 2011. Hence, the survey probes into 

the factors of increasing voting turnout during 2011 General Elections as 

compared to the earlier Assembly General Elections 2006. For this purpose data 

have been collected from 4133 respondents who voted in the General Assembly 

Elections 2011. Out of 4133 voters, details on the number of voters who had not 

exercised their rights to vote in the previous Assembly General Elections 

conducted in 2006 had also been collected. The reasons had been ascertained 

from the 867 sample respondents who had not exercised their vote in 2011 

Elections.  

 

 4.2 Comparison of Polling in the Legislative Assembly General Elections 
2006 and 2011          

 

 Tamil Nadu Legislative Assembly General Elections 2006 was the 13th 

one in the State. As against the total electors in roll numbering 4.66 crores, the 

number of persons exercised their votes in Tamil Nadu was 3.29 crores (71%). 

The corresponding ratio had increased to 78 percent in 2011 Assembly General 

Elections. 
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 As per the Endline Survey 

results, the total sample electorates 

voted in 2006 were  3694. This 

number had increased to 4133 (12%) 

in 2011 Assembly Elections. The 

increase was 

mainly due to 

higher turnout 

from females. 

The pace of 

increase was 

14 percent in 

the case of 

sample female voters as against 10 percent in the case of males. The table 

illustrates the percentage increase in number of sample male and female voters 

between the two Assembly Elections 2006 and 2011. 
 

4.2.1 Comparison of polling performance – By Educational Status  
 
           Among the literates, voting strength 

had increased by 14 percent from 3004 in 

2006 to 3423 in 2011Elections. However, 

in the case of sample illiterates the overall 

increase was meager at 3 percent between 

2006 (690) and 2011 Elections (710).  

Between these two Assembly General 

Elections, among the low and high turnout 

constituencies the comparative status was shown in the diagram. 

Table - 4.2
Voting Pattern in 2006 and 2011 By Sex 

 
Category 

Male Female Total 

Voted 
 in 2006 

Voted 
 in 2011 

Voted 
 in 2006 

Voted  
in 2011 

Voted 
 in 2006 

Voted  
in 2011 

Low 
turnout 

1009 1107 820 930 1829 2037 

High 
turnout 

1064 1177 801 919 1865 2096 

Total 2073 2284 1621 1849 3694 4133 
Source: DEAR Field Survey 

Table - 4.1 
 Percentage increase in Polling  

2006-2011 
Sex High Turnout Low Turnout
Male  11 10 
Female 15 13 
Total  12 11 
Source: DEAR Field Study 
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4.2.2 Comparison of polling performance among different age groups  
 

           Between these two 

Assembly General Elections, the 

number of sample voters covered 

in the Survey had increased from 

3694 to 4133 by 439. Going by 

age, it was observed that the 

number of voters for the first time 

had to cast their vote in the age 

group 18-20 was 79. It accounted 

for 18 per cent of the net 

addition.  The net addition in the 

age group 21-28 was 222. Its share in the net addition was 50 per cent. The net 

increase in the age group 29-48 was 101 and it shared the total net addition by 

23 per cent. In the case of sample respondents belonging to 49+, the net 

increase was 37 and its share worked out to 9 per cent. 
 
 
 
 
 

Table - 4.3   
Voting Pattern in 2006 and 2011   

 
Category 

Illiterate  Literate    Overall 

Voted 
in 

2006 

Voted 
in 

2011 

% 
Change

Voted 
in 

2006 

Voted 
in 

2011 

% 
Change

Voted 
in 

2006 

Voted  
in 

2011 

% 
Change

Low 
turnout 

224 234 4 1605 1803 12 1829 2037 11 

High 
turnout 

466 476 2 1399 1620 16 1865 2096 12 

Total 690 710 3 3004 3423 14 3694 4133  12 
Source: DEAR Field Survey 

Table - 4.4
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  4.2.3 Conclusion 
 The following broad conclusions 

were drawn from the above analysis:-   

 i) Increased higher voter turnout in 

the case of females was a main reason for 

higher turnout in 2011 when compared to 

the performance of polling in 2006. 

 ii) Literates exercised their rights to 

cast votes in more numbers in 2011 when 

compared to the elections held in 2006. 

 iii) Higher participation of youths in the age group of 18-20 and 21-28 was 

another major reason for higher poll percentage in 2011. 

 

4.3 Motivating factors to vote in 2011 Elections    
 

 Awareness is the most important factor in deciding the voter turnout. It has 

direct influence on behaviour, initiation, cognitive processing, determining the 

consequences and improving the practice level of the electorate so as to enable 

them to participate in the electoral process and to exercise their franchise without 

fail.  

 

 

 

4.3.1 Preference of Motivating Factors  

Voting Pattern in 2006 and 2011 By Age Group
 

Age 
Group 

Low turnout High turnout Overall 
Voted 

in 
2006 

Voted 
in 

2011 

 
% 

Change

Voted 
in 

2006 

Voted 
in 

2011 

 
% 

Change

Voted 
in 2006 

Voted 
in 

2011 

 
% 

Change
18 – 20 0 35 100 0 44 100 0 79 100 
21 -- 28 194 278 43 203 341 68 397 619 76 
29 -- 48 973 1035 6 1097 1136 4 2070 2171 5 
49 and 
Above 662 689 4 565 575 4 1227 1264 3 

Total 1829 2037 11 1865 2096 12 3694 4133 12 
Source: DEAR Field Survey 
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 The Endline Survey had covered a total 5000 sample respondents. Of 

them 4133 (83%) respondents were voters and remaining being non-voters. All 

the 4133 sample respondents were requested to identify the motivating factors 

which had influenced them to cast their votes. The following is the list of factors 

from which the voters had given their preferences: i) Epic Card/Voter slip, ii) 

Name in Voters’ list, iii) Contesting Candidate, iv) SVEEP, v) BLO of your area 

and vi) Family / Friends. Each respondent had identified more than one option 

from the above. Based on the multiple choices of their options, the following 

results are brought out from the survey. 

 Overall more than 90 per cent of the voters had exercised their franchise 

during 2011 Assembly General Elections mainly because of having ‘EPIC 

card/Voter Slip’. It was the case both in low and high turnout constituencies. It 

was prominent among females. Having ‘name in the voters’ list’ was reported to 

be the second motivating factor as it accounted for more than 80 percent of the 

sample respondents. This was the same in both instances of low and high turnout 

constituencies and as well as among males and females. More than three-fourth 

of the sample respondents had preferred ‘Systematic Voters’ Education and 

Electoral Participation’ (SVEEP) as a main motivating  factor behind their voting 

in 2011 Assembly General Elections in both low and high turnout constituencies. 

The proportion was slightly higher in the case of male sample respondents as 

compared to female respondents.   The persuasion of ‘contesting candidates’ and 

‘family /friends’ was somewhat noticed only in high turnout constituencies as 

compared to low turnout constituencies. 

Table - 4.5       
Motivation to Vote in 2011 Elections 

Motivation 
High   turnout Low  turnout Overall 

Male 
(Rank & %) 

Female 
(Rank & %) 

Male 
(Rank & %) 

Female 
(Rank & %) 

Male 
(Rank & %) 

Female 
(Rank & %) 

EPIC card/ Voter Slip First-93 First- 96 First-91 First-92 First-92 First-94 
Name in Voters’  list  Second-88 Second-82 Second- 89 Second-90 Second-88 Second- 91 
SVEEP Third-83 Third-76 Third-73 Third-73 Third-78 Third-74 
Contesting candidate  Fourth-46 Fourth-38 Fourth-19 Fourth-16 Fourth-33 Fourth-27 
Family /friends  Fifth-18 Fifth-20 Fifth-8 Fifth-8 Fifth-13 Fifth-14 
Total Respondents (No)  1177 919 1107 930 2284 1849 
Source: DEAR Field Survey 
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4.3.2 Preference of Motivating 
factors by Community  
 
 The Endline Survey 

results revealed that of the total 

voters 4133, about 22 per cent 

were SC/ST, the rest being 

other communities. In the case 

of high turnout constituencies, 

among the samples voters 

numbering 2096 the SC/ST 

accounted for 23 per cent. In respect of low turnout constituencies, the share of 

SC/ST in the total sample voters of 2037 was 21 per cent. 
 

  The Survey results revealed that there was not much difference in the 

preference of motivating factors which enabled to cast vote during 2011 

Assembly General Elections as indicated in the previous section by the sample 

voters of SC/STs and other communities.   

 
Table-4.6 

Motivation to Vote in 2011 Elections 
Motivation  High   turnout Low  turnout Overall 

SC/ST 
(Rank & %) 

Others  
(Rank & %) 

SC/ST 
(Rank & %) 

Others  
(Rank & %) 

SC/ST 
(Rank & %) 

Others  
(Rank & %) 

EPIC card 
/Voter  Slip 

First-97 First- 93 First-85 First-93 First-92 First-93 

Name in 
 Voters’ list  

Second-93 Second-84 Second- 79 Second-92 Second-87 Second- 90 

SVEEP Third-79 Third-80 Third-75 Third-72 Third-77 Third-76 
Contesting  
candidate  

Fourth-33 Fourth-45 Fourth-30 Fourth-14 Fourth-32 Fourth-29 

Family /  
Friends  

Fifth-21 Fifth-18 Fifth-12 Fifth-7 Fifth-17 Fifth-12 

Total  
Respondents 
(No)  

483 1613 421 1616 904 3229 

Source: DEAR Field Survey 
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4.3.3 Preference of Motivating factors by Educational Status 
 

 Of the total sample 

voters of 4133 those voted in 

2011 Assembly General 

Elections, 710 (17%) voters 

were illiterates, the remaining 

3423 (83%) voters being 

literates. Irrespective of the 

educational status, the 

sample voters had preferred 

the above four motivating 

factors that enabled them to 

vote in 2011 Assembly General Elections. There was not much difference in the 

level of preference of motivating factors except the SVEEP and the persuasion of 

contesting candidate among these two categories.  
Table- 4.7

Motivation to Vote in 2011 Elections 
Motivation  High   turnout Low  turnout Overall 

 Illiterate 
(Rank & %) 

literate  
(Rank & %)

 Illiterate 
(Rank & %) 

literate  
(Rank & %)

 Illiterate 
(Rank & %) 

literate  
(Rank & %)

EPIC 
card/Voter 
Slip  

First-94 First- 94 First-91 First-91 First-93 First-93 

Name in 
 Voters’ list  

Second-89 Second-90 Second- 94 Second-90 Second-90 Second- 89

SVEEP Third-61 Third-85 Third-62 Third-74 Third-61 Third-79 
Contesting  
candidate  

Fourth-47 Fourth-41 Fourth-17 Fourth-18 Fourth-37 Fourth-29 

Family /  
friends  

Fifth-19 Fifth-19 Fifth-10 Fifth-7 Fifth-16 Fifth-13 

Total  
Respondents 
(No)  

476 1620 234 1803 710 3423 

Source: DEAR Field Survey  
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4.3.4 Conclusion 
 

From the survey results, the following broad conclusions were brought to light:  

  

i) Among the multiple options of 

various motivating factors to cast 

vote, ‘EPIC card/Voter Slip’ 

uniquely stood first among the 

sample respondents.  

ii)  ‘Name in electoral roll’ and 

‘SVEEP campaign’ conducted 

by ECI were the other 

motivations behind the voting in 2011 Assembly General Elections as 

they occupied second and third places respectively. This was the 

common feature noticed both in low and high turnout constituencies.   

iii) The influence of ‘contesting candidates’ and ‘family / peer presence’ had 

felt in high turnout constituencies only. 

 

4.4 Profile of Non-voters  
 
 Non-voters were those who were eligible to 

vote but had not exercised their franchise during 

2011 Assembly General Elections for one or more 

reasons. Out of 5000 sample respondents covered 

under the 

Survey, 867 

were non-

voters (17%). 

Of them, 

males accounted for 46 per cent and the 

remaining were 54 per cent females. 

Among the total sample non-voters 20 per 

cent were illiterates and rest being literates. 

Going by the community it was observed that 22 per cent belonged to SC/ST.  
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4.4.1 Reasons for non-voting  
 
    Of the total 867 sample non-voters, 403 were males and 464 were females. 

Different reasons were stated 

by non-voters for their failure to 

vote in Assembly General 

Elections 2011. The survey 

results revealed that as high as 

54 percent of the sample 

respondents reported that 

‘name not found in voters’ list 

and not possessing EPIC card’ 

was the main reason for not 

voting. Another 32 per cent 

reported that ‘they were not 

present in the constituencies on polling date i.e., 13.04.2011’. About 7 per cent 

were of the pessimistic view that ‘as nothing will change because of voting’. 

Another 2 percent reported that they ‘did not receive voter slip on the polling day 

at the booth’. Further 2 per cent reported that ‘because of their illness on polling 

date they could not vote’. The remaining 3 percent reported that ‘because of lack 

of faith in electoral democracy’ they did not cast vote. 
 

 From the table, it is indicated that there is scope to improve the polling by 9 

more per cent in the State, if cent percent electors name is included in the roll 

and EPIC card is to be issued. It may be concluded that a maximum of 87 to 90 

per cent turnout is possible.  
 

 4.5 Voting in the Future  
 

 The survey is also attempted to assess the tendency of the sample 

electorates whether they were willing to vote in the coming elections. Of the total 

5000 sample electorates covered in the survey, as many as 4888 (98%) reported 

Table – 4.8
Reasons for Non-Voting 

Reasons No. of 
Non-Voters 

% % to total 
Samples 

Name not found in 
electoral roll and have 
no EPIC Card. 

468 54 9 

Not in the 
constituency 278 32 6 

Nothing will change 61 7 1 
Not received  voter 
slip 17 2 

 
1 Illness 17 2 

No faith in electoral 
democracy 26 3 

Total 867 100 17 
Source: DEAR Field Survey 
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 that they would  vote 

in the elections to 

come. Among the 

various options – ‘it is 

my duty and right’ and 

‘party sympathizer’ – 

asked to the 4888 

respondents to choose 

the reason to vote in 

future, as high as 98 percent reported that they would vote since it was ‘their right 

and duty’. Irrespective of the educational status and community, this was the 

same case.   

 The remaining 112 sample respondents (2%) reported that they were not 

inclined to vote in the 

future. Of them, 48 

(43%) respondents were 

males. Of the total 112 

respondents,  33 (29%) 

were literates. The 

numbers of SC/STs 

were 29(26%).  Of the 

112 sample respondents 

those who were not 

inclined to vote in the 

future they  had been 

asked to identify the 

various reasons from 

the following – ‘nothing will change’, ‘name not in electoral roll’, not having EPIC 

card’ and ‘no belief in electoral democracy’. Each respondent had identified 

multiple reasons for not inclined to vote. Based on the multiple answers of these 

sample respondents the rating was done to the reasons. Accordingly, a higher 

proportion of the sample respondents reported that ‘nothing will change’ and ‘no 

belief in   electoral democracy’ were the major reasons for non-compliance to 

vote in future. 

Table:4.9 
Voting in future- reasons 

Reasons 

Male Female 
Total 

Respon- 
dents 

Reported 
Total 

Respon- 
dents 

Reported 

My duty and 
right  2639 2595 (98%) 2249 2213(98%) 

Party 
sympathizer 

2639 869 
(33%) 

2249 457(20%) 

 Note: figures in brackets indicate to percentage  
to total respondents 
Source: DEAR Field Survey 

Table:4.10
Reasons for not voting in future 

Reasons 

Male Female 
Total 

Respon- 
dents 

Reported 
Total 

Respon- 
dents 

Reported 

Nothing will 
change 48 35(73%) 64 40(62%) 

Name not in 
the electoral 
Roll 

48 9(19%) 64 18(28%) 

Not having 
EPIC card 

48 5(10%) 64 15(23%) 

No belief in 
electoral 
democracy 

48 29(60%) 64 30(47%) 

 Note: figures in brackets indicate to percentage 
 to total respondents 
Source: DEAR Field Survey 
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HURDLES IN VOTING  

CHAPTER 

5 
     

 

5.1 Collection of details on hurdles 

                 The Election Commission had made certain arrangements to provide 

basic facilities such as drinking water, toilet, marking of polling stations for easy 

identification, distribution of voter slip at facilitation center on the polling day. 

Instructions to polling officers were also given to guide voters with a view to gain 

confidence among the electorates so as to facilitate to exercise their franchise 

easily and quickly. However, in practice the voters had faced certain difficulties at 

the time of voting during the Tamil Nadu Legislative Assembly General Elections 

2011. The Endline Survey had made an attempt to capture the details on the 

difficulties faced at the time of voting by the voters. These details had been 

obtained by interviewing the sample voters and the results were presented below. 

5.2 Hurdles reported by Sample Respondents 

 Out of 4133 sample 

respondents voted in 2011 

Assembly General Elections, 898 

(22%) reported that they had 

faced some difficulties at the time 

of voting. A high percentage of sample voters from high turnout constituencies 

reported difficulties at the time of voting. As against 2096 sample voters from high 

turnout constituencies, 608 (29%) reported difficulties. Whereas in the case of 

low turnout constituencies out of  2037 sample voters, 290 reported difficulties 

(14%), implying that difficulties in voting were  not the reason for low turnout.  

 

 

Table-5.1
Hurdles reported by the Samples  

Category Sample Voted 
in 2011 

Difficulties 
reported % 

High turnout 2500 2096 608 29 
Low turnout 2500 2037 290 14 
Total  5000 4133 898 22 
Source: DEAR Field Survey
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5.3 Type of Hurdles  

 From the analysis of data collected from 898 sample respondents who 

reported hurdles at the time of voting in Tamil Nadu Legislative Assembly 

General Elections 2011, the following inferences were drawn: 

 Half of the respondents reported that there was a long queue in polling 

booth.  

 Another one-fifth of the 

respondents felt that there was 

no separate queue for senior 

citizens. 

 About 17 percent were informed 

that there was non-availability of 

drinking water and toilet facility. 

 A little more than 10 percent 

reported that they found 

difficulties in locating booth.  

 The remaining 2 percent reported that there was no guidance from polling 

officials, difficulties in getting voter slip etc.,   

 

 

               

Table – 5.2 
Types of Hurdles 

Type 
No. of sample 
Respondents 

reported 
% 

Long queue 449 50 
No separate queue 
for senior citizens

180 20 

Lack of facilities like 
drinking water and 
toilet  

153 17 

Difficulties in 
locating booth 

99 11 

Others 17 2
Total 898 100 
Source: DEAR Field Survey 
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BALLOT PAPER Vs ELECTRONIC VOTING MACHINE 

(EVM) 

CHAPTER 

6 
   

6.1 Introduction  
  

 Prior to the introduction of Electronic Voting Machine (EVM), the Election 

Commission had used ballot paper to cast vote. With the advent of the modern 

technologies, Electronic Voting Machine (EVM) had replaced the ballot paper. 

One of the objectives of the survey is to study the effectiveness of EVM in 2011 

Assembly General Elections as compared to the ballot paper. In this regard 

details were collected from the sample respondents and the results were 

presented below.  

 

6.2 Mode of Polling 
6.2.1 Popularity of mode of polling  

The results of the Endline Survey brought 

to fore the 

fact that the 

popularity of 

EVM among 

the sample 

voters was significantly high as compared 

to that of ballot papers. Out of the total 

sample voters of 4133 voted in 2011 

Assembly General Elections, as many as 

3358 (81%) voters reported that they preferred EVM. The remaining 775 (19%) 

had preferred ballot paper.  
 

 Popularity of EVM was higher in the case of female voters as compared to 

the males. The overall ratio among sample males stood at 79 per cent and it was 

Table- 6.1
Preference to EVM  

Category Sample 
Voters 

% 

Ballot paper 775 19 
EVM 3358 81 
Total  4133 100 
Source: DEAR Field Survey 
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84 per cent among sample females.  It was the case in both low and high turnout 

constituencies. 
  

 

6.2.2 By Age Group 
 

  The entire sample 

respondents of the age group 18-20 

had preferred the EVM machine since 

they were voting for the first time in 

2011 elections. They were not familiar 

with the Ballot paper. With the 

increase in the age among the 

sample respondents, there was a 

decline in the preference of EVM 

machine. The proportion of sample 

preferred EVM had declined steadily 

from 89 percent among the sample voters in the age group 21-28, further to 82 

per cent in the age group 29-48 and to 75 percent with the age group 49+. The 

situation was identical both in low turnout and high turnout constituencies. 

 

 

 

 

Table-6.2 
Preference of EVM Vs Ballot paper 

Category 

 
Low turnout 

 
High turnout 

 
Overall 

 
Ballot 
(%) 

EVM 
(%) 

Samples 
reported 

(No) 

Ballot 
(%) 

EVM 
(%) 

Samples 
reported 

(No) 

Ballot 
(%) 

EVM 
(%) 

Samples 
reported 
(No) 

Male 18 82 1107 25 75 1177 21 79 2284 
Female 13 87 930 18 82 919 16 84 1849 
Source: DEAR Field Survey  
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6.2.3 By Education  
 

 Going by the educational 

status a higher proportion of sample 

literates had preferred EVM as 

compared to illiterates. The overall 

ratio was 83 per cent in the case of 

literates as against 73 per cent in 

respect of illiterates.  This was the 

same situation both in low and high 

turnout constituencies.  

 
  

 

 

 

 

 

 

 

 

 

 

 

 

                                                  Table-6.3 
 Preference of EVM Vs Ballot paper 

Age 

Low turnout High turnout Overall  

Ballot  
 

EVM 
 

Sample 
Reported 

  

Ballot 
 

EVM 
 

Sample 
Reported 

Ballot 
 

EVM 
 

Sample 
reported 

 
18-20  0 

 
35 

(100%) 
35 

(100%) 
0 44 

(100%) 
44 

(100%) 
0 79 

(100%) 
79 

(100%) 
21-28 28 

(10%) 
250 

(90%) 
278 

(100%) 
41 

(12%) 
300 

(88%) 
341 

(100%) 
68 

(11%) 
551 

(89%) 
619 

(100%) 
29-48 145 

(14%) 
890 

(86%) 
1035 

(100%) 
239 

(21%) 
897 

(79%) 
1136 

(100%) 
391 

(18%) 
1780 
(82%) 

2171 
(100%) 

49+ 145 
(21%) 

544 
(79%) 

689 
(100%) 

173 
(30%) 

352 
(70%) 

575 
(100%) 

316 
(25%) 

948 
(75%) 

1264 
(100%) 

Note – Figures in brackets indicate percentage to sample reported  
Source: DEAR Field Survey   

Table -6.4 
Preference of EVM Vs Ballot paper 

Category Low turnout High turnout Overall  
Illiterate  Literate Illiterate  literate Illiterate Literate 

Ballot (%) 22 15 29 20 27 17 
EVM (%) 78 85 71 80 73 83 
Total 
Samples(No) 

234 
(100) 

1803 
(100) 

476 
(100) 

1620 
(100) 

710 
(100) 

3423 
(100) 

Source: DEAR Field Survey 
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6.2.4 By Community  

The survey 

results revealed 

that a higher 

proportion of 

sample voters of 

other communities 

had preferred EVM as compared to that of SC/STs. The ratio was 83 per cent in 

the case of other communities as against 78 per cent reported by the SC/STs. 

6.3 Reasons for choosing Ballot Paper  

           Out of 4133 sample voters voted in 2011 Assembly General Elections, 775 

voters (19%) would have preferred ballot paper to cast their vote. During the 

survey from  these sample respondents the reasons for preferring ballot papers 

had been enquired with multiple choices viz., ‘simple’, ‘cannot be manipulated’ 

and ‘EVM can be manipulated’. Each respondent had also expressed multiple 

reasons to prefer the ballot paper. Based on the multiple opinions of the sample 

respondents, the rating   was done.   Among the multiple reasons, a higher 

proportion of sample respondents had mainly chosen two reasons- ‘using ballot 

paper to cast vote could not be manipulated’ and also ‘the method was simple’. 

Of the total 775 sample voters who preferred ballot paper, 482 voters (62%) were 

males and remaining were females. About 77 per cent of the total sample males 

believed that ‘the ballot paper couldn’t be manipulated’.  In the case of females 

around 81 per cent reported that the ‘using ballot papers to cast vote become 

simple’. This was the same situation in both low and high turnout constituencies. 

Table – 6.6 
  Preference of ballot paper 

Reasons 
Low Turnout High Turnout Overall 

Male 
(Rank& %) 

Female 
(Rank& %) 

Male 
(Rank& %) 

Female 
(Rank& %) 

Male 
(Rank& %) 

Female 
(Rank& %) 

Simple  Second -68 First -75 Second-74 First -85 Second -72 First-81 
Cannot be 
manipulated  

First -75 Second-72 First -78 Second -73 First -77 Second -72 

EVM can be 
manipulated  

Third-47 Third-38 Third -39 Third-32 Third-42 Third-35  

Total sample 
respondents 
(No) 

194 125 288 168 482 293 

Source: DEAR Field Survey 

Table -6.5 
Preference of EVM Vs Ballot paper by Community  

Category Low turnout High turnout Overall  
SC/ST Others SC/ST Others  SC/ST Others  

Ballot (%) 20 14 24 20 22 17 
EVM (%) 80 86 76 80 78 83 
Total  
Samples (No) 

421 
(100) 

1616 
(100) 

483 
(100) 

1673 
(100) 

904 
(100) 

3229 
(100) 

Source: DEAR Field Survey 
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6.3.1  By Education 

                Of the total 775 sample voters who favoured ballot papers 586 voters 

(76%) were literates and the rest were illiterates. Among the literates, 78 percent 

felt that ‘using ballot paper to cast vote could not be manipulated’. Of the 189 

sample illiterates, 82 percent reported that ‘it was simple to cast vote’. The same 

situation was noticed in both low and high turnout constituencies. 

Table – 6.7         
Preference of ballot paper 

 
Reasons 

Low Turnout High Turnout Overall 
Illiterate 

(Rank& %) 
Literate 

(Rank& %)
Illiterate 

(Rank& %)
Literate 

(Rank& %)
Illiterate 

(Rank& %) 
Literate 

(Rank& %)
Simple  First -81 Second-69 First-82 Second-76 First-82 Second-73 
Cannot be 
manipulated  Second -56 First-78 Second-71 First-79 Second -67 First-78 

EVM can be 
manipulated  Third-33 Third-46 Third -37 Third-36 Third-35 Third-40 

Total sample 
respondents (No) 52 267 137 319 189 586 

Source: DEAR Field Survey 
 

6.3.3  By Community 

      Out of 775 sample voters who were in favour of ballot papers, 203 voters 

(26%) were SC/ST communities and rest 572 (74%) were from other 

communities. Among the 203 SC/STs, 78 per cent were of the opinion that the 

‘using ballot paper in Election could not be manipulated’. The proportion was 

higher in low turnout constituencies as compared to high turnout constituencies. 

In the case of other communities 75 per cent opined that the ‘use of ballot paper 

was simple’.  

Table – 6.8    
Preference of ballot paper 

Reasons 
Low Turnout High Turnout Overall 

SC/ST  
(Rank& %) 

Others 
(Rank& %) 

SC/ST 
(Rank& %) 

Others 
(Rank& %) 

SC/ST 
(Rank& %) 

Others 
(Rank& %) 

Simple  Second -63 First-74 First-85 Second-76 Second-75 First-75 
Cannot be 
manipulated  

First-86 Second-69 Second-72 First-78 First--78 Second-75 

EVM can be 
manipulated  

Third-43 Third-44 Third -37 Third-36 Third-39 Third-39  

Total sample 
respondents (No) 

86 233 117 339 203 572 

Source: DEAR Field Survey 
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6.4 Reasons for choosing EVM 

 Of the total sample voters 4133 

covered in the survey, 3358 (81%) 

had preferred Electronic Voting 

Machine (EVM). The reasons for 

preferring EVM had been enquired 

from the sample voters with multiple 

answers – ‘simple to operate’, ‘cannot 

be manipulated’, ‘results can be 

known faster’ and ‘environmental 

friendly’. Each sample voters had 

identified more than one answer for 

the preference for the EVM. Based on multiple answers of the sample voters, the 

rating was done. It was noted that among the answers, the operation of the EVM 

was ‘simple to cast vote’ emerged to be prominent one in favour of the using of 

EVM in Elections.  

 Out of the total sample voters 3358, males accounted for 54 percent and 

the remaining 46 percent were females. Among the males 92 percent preferred 

EVM, because it was ‘simple to operate’ and ‘to cast vote quickly’. The 

corresponding ratio, among the females was higher at 96 percent.  In both high 

and low turnout constituencies the same was the case. The second reason 

emerged from the survey was that ‘the results could be known faster’ with the use 

of EVM.  
   Table – 6.9

Preference of Electronic Voting Machine (EVM) 

Reasons 
Low Turnout High Turnout Overall 

Male 
(Rank& %) 

Female 
(Rank& %)

Male 
(Rank& %)

Female 
(Rank& %)

Male 
(Rank& %) 

Female 
(Rank& %)

Simple  First - 91 First - 96 First - 92 First - 96 First - 92 First - 96 
Results  can be 
known faster  Second-59 Second-59 Second-61 Third -51 Second-60 Second-55 

Cannot be 
manipulated  Third-48 Third-39 Third-59 Second -61 Third-53 Third-50 

Environmental 
friendly Fourth-10 Fourth-7 Fourth-9 Fourth-8 Fourth-10 Fourth-8 

Total sample 
respondents (No) 913 805 889 751 1802 1556 

Source: DEAR Field Survey 
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6.4.1 By Age group 

Of the total sample voters 3358 who favoured EVM, 2 percent were in the 

age group of 18-20, 17 percent in the age group 21-28, 53 per cent in middle age 

group and remaining 28 percent were from the age group of 49+. More than 90 

percent of the 

sample voters of 

the all age groups 

had preferred 

EVM, because it 

is ‘simple to 

operate’ and to 

cast vote.   More 

than 60 per cent 

of the age group 18-20 and 21-28 had felt that the results were known faster with 

the use of EVM. 
 

6.4.2 By Educational Status 

           Of the 3358 sample voters who favoured EVM in the survey, 2837 (84%) 

were literates and rest being illiterates. Irrespective of the educational status the 

sample voters preferred EVM, because ‘it was simple to operate’. The ratio of 

sample voters preferred for the above reason was high at 98 percent in the case 

of illiterates as compared to 93 percent in respect of literates.    

Table – 6.11      
  Preference of Electronic Voting Machine (EVM) 

Reasons 
Low Turnout High Turnout Overall 

Illiterate 
(Rank& %) 

Literate 
(Rank& %)

Illiterate 
(Rank& %)

Literate 
(Rank& %)

Illiterate 
(Rank& %) 

Literate 
(Rank& %)

Simple First -98 First -93 First -98 First -93 First -98 First -93 
Results can be 
known faster 

Second-53 Second-59 Third-44 Third-59 Third-47 Second-59 

Cannot be 
manipulated 

Third-37 Third-45 Second-59 Second-60 Second-51 Second-52 

Environmental 
friendly 

Fourth-6 Fourth-9 Fourth-5 Fourth-10 Fourth-6 Fourth-9 

Respondents 
reported (No) 

182 1536 339 1301 521 2837 

Source: DEAR Field Survey 
 

Table No-6.10 
Preference of Electronic Voting Machine (EVM) 

Reasons 18-20 
(Rank& %)

21-28 
(Rank& %)

29-48 
(Rank& %) 

49+ 
(Rank& %)

Simple First -93 First -95 First -93 First -94 
Results can be 
known faster 

Second-66 Second-63 Second-57 Second-54 

Cannot be 
manipulated 

Third-49 Third-54 Third-51 Third-52 

Environmental 
friendly 

Fourth-12 Fourth-10 Fourth-8 Fourth-9 

Respondents 
reported (No) 

74 550 1786 948 

Source: DEAR Field Survey
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ANNEXURE-I 

 
2011 GENERAL ELECTIONS TO TAMIL NADU LEGISLATIVE ASSEMBLY - 

ENDLINE SURVEY OF KNOWLEDGE, ATTITUDE, BEHAVIOUR AND 
PRACTICE OF VOTERS IN TAMIL NADU  

 
DIRECTORATE OF EVALUATION AND APPLIED RESEARCH (DEAR) 

KURALAGAM – III FLOOR, CHENNAI – 600 108. 
(WITH THE APPROVAL OF ELECTION COMMISSION) 

 
1. General Particulars of Legislative Assembly 
 
1.1. Name of the Constituency 

1.2. Number of the Constituency 

1.3. Type  General – 1   /   Reserved  -  2 

1.4. District ………………………………….. 

2. General Particulars of Respondents 
 
Name of the Respondent ……………………………………. 
 
Address  
 
 
 
 

 

Contact No.  
 
2.1 Sex:                        Male   - 1   / Female  -  2   
 
2.2 If Female are you a member of SHG:          Yes - 1 / No – 2 
 
2.3 Community: SC – 1 / ST – 2 / Others - 3 
 
2.4 Age ……………….. 
 
2.5 Qualification:   
 
Illiterate – 1  /  Primary  - 2  /  SSLC – 3 /  HSC  - 4  UG -  5  /  PG & Above - 6 

 
 
 
 
 



2.6 Occupation:  
 
Cultivator  - 1 /  Agricultural Labor  - 2  / Business - 3 /  Artisan -  4  Employed  -  5  /  

Non-agricultural Labor – 6 /  Student  - 7 / Unemployed  - 8   

2.7   If Employed,                Government – 1   /   Private  -  2 
 
2.8 Nature of Employment:    Temporary – 1  /  Permanent  - 2 
 
3. Systematic Voters’ Education and Electoral Participation (SVEEP) Programme 
 
3.1. Did you come across any voter education campaign of ECI during the election 

period?                                           Yes -  1  /   No  -  2 

 
3.2 If  Yes,  from which sources/channels you received voter education 

messages/information given by ECI Programme. (Choose more than one option) 

1. Newspaper 

2. Television 

3. All India Radio 

4. FM channels 

5. Local cable TV 

6. Video Vans 

7. Government offices 

8. Colleges 

9. Posters, hoardings and publicity materials. 

10. Camp by NSS and NYK volunteers 

11. Folk artistes and drama groups (Arivoli) 

12. SHG members 

13. NGOs and Civil society groups 

14. Others Specify ____________________________________ 

3.3 What was the most important voter information/message you received from SVEEP 

advertisements/appeals through various channels? 

     (Choose more than one option) 
 

1. Voting is our Right and Duty 

2. Voting as per conscience without taking any inducements. 

3. Strict enforcement of ECI rules. 

4. Steps taken for Free and fair elections. 

5. Seizure of money by flying squads. 

6. Registering as voter till 26-3-2011. 

7. Duplicate EPIC special campaign 



8. Voter Slip Distribution schedule 

9. State call Centre telephone number – 1950 

10. Alternate Identity Documents for voting 

11. Voting by 49 O 

12. Tendered Vote 

13. Separate Queues for Old and sick 

14. No queue for Disabled 

15. DO’s and DON’T’s on polling day 

16. Any Other Specify _________________________________ 

 
3.4 Have you seen the ECI produced quickies with ICONs/STARs motivating voters in 

TV / Video vans / cables network etc?  

                            Yes - 1   /   No - 2 
 
3.5 If Yes, Who was the most appealing ICON used by ECI in SVEEP campaign in TV / 

video vans / cable networks etc? 

(Choose more than one option) 

1. Ex President APJ Abdul Kalam 

2. Cricketer Srikanth 

3. Cricketer M.S. Dhoni 

4. Actor Surya 

5. Actor Karthi 

6. TV Anchor Gopinath 

7. Actor Jeyam Ravi 

8. Actress Suhasini 

9. Actress Rohini 

10. Music Director Vijay Antony 

11. Praveen Kumar, CEO 

12. Amudha, Additional CEO  

 

3.6 Did you see posters on voter education put up ECI in your area?  

      

                            Yes – 1     /       No – 2   
 
3.7 If yes, which was the most appealing message you saw in the poster? 

1. Proud to be a voter, ready to Vote 

2. Mark of a Responsible citizen 

3. My Vote, My Future 



4. Your future has a Voice  

5. Up Hold Democracy Vote 

6. Vote for Democracy, Vote as per conscience 

7. Your Vote is Invaluable, Use it wisely 

8. Say yes to Vote and No to Note 

 
3.8   Where did you see the poster? 
 

1. District Collector’s Office 

2. Other Government Offices 

3. Hospitals / PHC 

4. Schools and Colleges 

5. Market places 

6. Road Junctions 

7. Libraries 

8. Bus Stands 

9. Railway Stations 

10. PD Shop 

11. Panchayat Offices 

12. Banks / Co-op Offices 

13. Any Other Specify ___________________________________ 

 
4.  Voting in Tamil Nadu Legislative Assembly Elections 2011  
 
4.1 Have you voted in elections prior to recently held Assembly Elections? 
 

Yes - 1 / No - 2 
 
 
4.2 If No, did you vote in recently held Assembly elections 2011? 
  

Yes - 1 / No - 2 
 
4.3 If Yes, What motivated you to vote?  
 

1. Had a EPIC / Voter Slip   

2. Name in Voter’s List 

3. BLO of your area 

4. The contesting candidate 

5. The SVEEP campaign 

6. Family / Peer presence 

4.4 If it is SVEEP campaign of ECI which activity motivated you most? 



1. Appeal by Regional Icons 

2. Awareness Campaign on Regional TV Channels 

3. FM  / Radio 

4. Voters facilitation centre in your locality 

5. Awareness Observer 

6. Awareness Hoardings 

7.  Voters’ awareness advertising in the News Papers 

8. Toll Free Voters Help Line No.1950 

9. Street Play 

10. Publicity of the timing of voting by the District Administration 
 

4.5   Reason(s) for not voting in that election? (Choose more than one option) 
 

1. I just did not want to vote as nothing will change 

2. I was not in my constituency 

3. I did not get voter slip even on polling day at the booth 

4.  My name was not in the electoral roll 

5. I did not have electoral Photo ID card (EPIC) 

6. I did not have any of the 14 documents notified by the ECI 

7. I did not know the location of my polling station 

8. I was afraid/felt insecure to go to the polling station 

9. Polling station was located at a distance 

10. Long queue 

11. I do not believe in electoral democracy 

12. Any Other please specify _______________________________ 

 
5. Hurdles and Voting 
 
5.1 Did you face any difficulties in voting?  
 

 Yes - 1 / No - 2 
 
5.2 If yes, the difficulties were (Choose more than one option) 

 

1. Long queue 

2. No separate queue for senior citizen 

3. Lack of facilities including drinking water, toilet and ramp. 

4. Coercion / threat by political party booth operators. 

5. Difficulties in locating my polling station within the campus 

6. Difficulties in getting my voter slip at facilitation centre. 

7. No guidance from polling personnel. 

6. Ballot Paper Vs EVM 



6.1   Which system of casting vote do you prefer?  
     
                         Ballot Paper – 1   /   EVM - 2 
 
6.2   If (Ballot Paper) Reasons          (Choose more than one option) 
 

1. It is simple 

2. I believe that it can’t be manipulated 

3. I believe EVM can be manipulated 

 
6. 3   If (EVM) Reasons      (Choose more than one option) 
 

1. It is simple 

2. I believe it cannot be manipulated / rigged 

3. The results can be known faster 

4. It is environment friendly 

 
7. Others 
 
7.1   Will you vote in the elections in the future? 
 

Yes - 1 / No - 2 
 
7.2 Reason(s) for choosing to vote?  (Choose more than one option) 

1. It is my duty / right 

2. I am a party sympathizer 

3. Any Other please specify ___________________________________ 
 
7.3   Reason for choosing not to vote?        (Choose more than one option) 
 

1. I just do not want to vote as nothing will change 

2. My name is not in the electoral roll. 

3. I do not have electoral Photo ID card / lost it (EPIC) 

4. I do not believe in electoral democracy 

5. Any Other please specify ______________________________ 

 
 
Field Investigator 
 
Signature ………………….. 
 
Date…………………. 

Supervisor Signature 
 

Date………………….  
 

          ANNEXURE-II 



 
 
      
 

kÂ¥ÕL k‰W« brašKiw MuhŒ¢Á¤ Jiw, br‹id - 108 
 

2011 š KoÎ‰w r£lk‹w¤ nj®jY¡fhd jäœehL th¡fhs®fë‹ éê¥òz®Î, 
mQFKiw, el¤ij k‰W« brašghL F¿¤j ÏWÂf£l MŒÎ  

 
  (ÏªÂa¤ nj®jš Miza¤Â‹ V‰òl‹) 
 
1.  r£lk‹w¤ bjhFÂ  g‰¿a bghJ étu«  

 
1.1. r£lk‹w¤ bjhFÂæ‹ bga® .........................................................................  
 
1.2. v©......................................  
 

1.3 tif                                     bghJ – 1    /    jå - 2 
 

1.4. kht£l«…………………………………………… 
 
2. th¡fhs® g‰¿a bghJ étu« 

 
éilaë¥gt® bga®  
Kftç  
  
  
  
  
bjhiyngÁ  v©  
 
2.1. ghèd« M© - 1 bg© - 2 

 
2.2. bg© våš Ú§fŸ Ra cjé¡ 

FGéš X® cW¥Ãduh?  
: M« - 1     Ïšiy - 2 

2.3. Ïd« jhœ¤j¥g£nlh® - 1 gH§Foæd® -  2 ÏjutF¥Ãd® - 3 

 

2.4. taJ : 
 

 

 
 
 
 
2.5. fšé¤jFÂ : 1) go¡fhjt®    

 



 : 2) bjhl¡f¡ fšé    

: 
3) gŸë ÏWÂ tF¥ò (10 « 
tF¥ò)    

: 4) nkåiy tF¥ò (+2) 

: 5) Ïs§fiy  

: 
6) KJfiy   k‰W« 
mj‰Fnkš    

: 7) k‰wit 

 

2.6. bjhêš 

: 1) étrhæ  

: 2) étrha Tè 

: 3) éahghu«  

: 4) iféidP®    

: 5) Cêa® 

: 6) Ïju Tè 

 7) khzt®  
: 8) ntiyæšyhjt® 

 

2.7.  Cêa® våš, : muR - 1 jåah® - 2 

2.8. gâæ‹ j‹ik : j‰fhèf« - 1 ãuªju« -2 

 
3. th¡fhs®fS¡fhd éê¥òz®Î k‰W« g§nf‰ò¡fhd és«gu¤ Â£l« 

(SVEEP) 
 
3.1 Ú§fŸ nj®jš Miza¤Â‹ 

th¡fhs®fS¡fhd  éê¥òz®Î  Ãu¢rhu¤ij¥ 

g‰¿ m¿Å®fsh? 
M« - 1     Ïšiy - 2 

3.2 M« v‹whš, vj‹ _y« m¿ªJ bfh©O®fŸ?  
(x‹W¡F nk‰g£lij  nj®ªbjL¡fÎ«) 

 ehnsL 1 fšÿçfŸ 8 
 bjhiy¡fh£Á 

2 
és«gu gyiffŸ k‰W« 
Rtbuh£ofŸ. 

9 

 m»y ÏªÂa thbdhè 3 NSS k‰W« j‹dh®ty®fŸ 10 

 g©giy miytçir (FM)  
4 

m¿bthë Ïa¡f¤Â‹ 
»uhk¡fiy tšYe® k‰W« 
ehlf rgh¡fŸ 

11 

 cŸq® nfÃŸ bjhiy¡fh£Á  
5 

kfë® Ra cjé¡FG 
cW¥Ãd®fŸ 

12 

 Åonah nt‹ 
6 

NGOs k‰W« r_f ey 
Ïa¡f§fŸ 

13 

 muR mYtyf§fŸ 7 Ãw (F¿¥ÃLf) ……………. 14 



 
3.3 th¡fhs® Ãu¢rhu és«gu« _y« bjçªJ bfh©l K¡»akhd  jftšfŸ  

vit? (x‹W¡F nk‰g£lij  nj®ªbjL¡fÎ«) 

 th¡fë¥gJ flik k‰W« 
cçik 

1 
khãy¤ bjhiyngÁ ika v© 

-  1950
9 

 kdrh£Á¥go v›éj¤ 
ö©LjY¡F« cŸshfhkš 
th¡fë¥gJ 

2 
 th¡fë¥gj‰fhd kh‰W 
jhd¿¢ rh‹WfŸ 10 

 ÏªÂa¤ nj®jš Miza¤Â‹ 
bfLÃoahd éÂ mKyh¡fš 

3 
49 – X _y« th¡fë¤jš 

11 

 ne®ikahd, j§Fjilæ‹¿ 
nj®jš el¤Jtj‰fhf 
vL¡f¥g£l eilKiwfŸ 

4 MŒÎ¡Fça th¡F 12 

 gw¡F« gilæd® _y« gz« 
g¿Kjš brŒjJ 

 
5 

KÂnahU¡F« 
eèÎ‰nwhU¡F« jå tçir 

13 

 26.03.2011 tiu th¡fhs® 
gÂit Ú£o¥ò brŒjJ 

6 
kh‰W¤ ÂwdhëfS¡F tçir 
»ilahJ 

14 

 th¡fhs® kh‰W m£il bgw 
el¤j¥g£l Ãu¢rhu« 

7 
nj®jš ehs‹W brŒtJ k‰W« 
brŒa¡Tlhjit 

15 

 th¡fhs® Ó£il¤ Â£lä£lgo 
éãnahf« brŒjJ 

8 
k‰wit (F¿¥ÃLf) 

………………………  
16 

3.4 Áåkh e£r¤Âu§fŸ k‰W« òfœ bg‰nwh®fis 
<LgL¤Â th¡fhs®fis C¡f¥gL¤j ÏªÂa nj®jš 
Miza¤Âduhš jahç¡f¥g£L bjhiy¡fh£Á / 
cŸq® nfÃŸ / nt‹ Ïitfëš fh©Ã¡f¥g£l 

és«gu¥ gl§fis f©lJ©lh? 

M« - 1   Ïšiy - 2 

3.5 M« v‹whš, th¡fhs® éê¥òz®Î Ãu¢rhu¤Âš c§fis äfÎ« ft®ªj 

òfœbg‰w ÃuKf® ah®? 

 K‹dhŸ #dhÂgÂ ÂU APJ 
m¥Jš fyh« 

1 
eof® b#a« ué 

7 

 »ç¡bf£ Åu® $fhª¤ 2 eoif RcwhÁå  8 
 »ç¡bf£ Åu® M.S. njhå 3 eoif nuhc¿å 9 

 eof® N®ah 
4 

Ïir mik¥ghs® é#Œ 
M©lå 

10 

 eof® fh®¤Â¡  
5 

Kj‹ik¤ nj®jš Miza® 
ÃuÅ‹ Fkh® 

11 

 TV bjhF¥ghs® nfhÃeh¤ 
6 

 TLjš Kj‹ik nj®jš 
Miza® ÂUkÂ mKjh 12 

 
3.6 

nj®jš Miza¤jhš c§fŸ gFÂæš it¡f¥g£l 

th¡fhs® éê¥òz®Î g‰¿a és«gu¤ j£oia¥ 

gh®¤Ô®fsh? 

M« - 1   Ïšiy - 2 

 



 
3.7 M« v‹whš, és«gu¤ j£oæèUªj vªj jftš c§fis mÂf« ft®ªjJ?  

 kÂ¤ÂLÅ®  #dehaf¤ij, 
th¡fë¤ÂLÅ® 

1 
th¡fë¥ngh«, #dehaf¤ij 
jiH¡f¢ brŒnth« 

5 

 bghW¥òŸs Fokfå‹ 
milahs« 2 

kdÂš cWÂ nt©L« 
kdrh£Á¥go th¡fë¡f 
nt©L« 

6 

 vdJ th¡F,  vdJ vÂ®fhy« 
3 

c§fŸ th¡»id rçahf 
ga‹gL¤JÅ®, vÂ®fhy« 
V‰w« bgw th¡fë¥ngh« 

7 

 c§fsJ vÂ®fhy¤Â‹ Fuš 
c§fŸ th¡F, mij¢ rçahf 
ga‹gL¤JÅ® 

4 
éiykÂ¥Ãšyh c§fŸ 
th¡if gz¤Â‰fh é‰gJ 8 

3.8 Ú§fŸ és«gu¤ j£oia v§F gh®¤Ô®fŸ? 

 kht£l M£Áa® mYtyf« 1 üyf§fŸ 7 
 k‰w muR mYtyf§fŸ 2 ngUªJ ãiya§fŸ 8 
 kU¤JtkidfŸ / Mu«g 

Rfhjhu ãiya§fŸ 
3 

òift©o ãiya§fŸ 
9 

 gŸëfŸ k‰W« fšÿçfŸ 4 ãaha éiy¡ filfŸ 10 
 rªij Ïl§fŸ  

5 
gŠrha¤J mYtyf§fŸ 

11 

 rhiy¢ rªÂ¥òfŸ 
6 

t§»fŸ / T£LwÎ 
mYtyf§fŸ 

12 

 
  

Vidait (F¿¥ÃLf) 

…………………….. 
13 

 
 
4.  2011 r£lk‹w¤ nj®jèš th¡fë¤jš g‰¿a étu« 
 
4.1. 2011   ¡F K‹ò eilbg‰w r£l 

k‹w nj®jšfëš   

th¡fë¤Ô®fsh?  
: M« - 1     Ïšiy - 2 

4.2. Ïšiy våš rÛg¤Âš 2011-š 
eilbg‰w r£lk‹w¤ nj®jèš 

th¡fë¤Ô®fsh? 
: M« - 1     Ïšiy - 2 

4.3. M«  våš, 2011 š r£l k‹w¤ nj®jèš th¡fë¡f c‰rhf _£oaJ vJ ?  
(x‹W¡F nk‰g£lij  nj®ªbjL¡fÎ«) 

 th¡fhs® milahs m£il 
ÏUªjJ 1  

r£lk‹w nj®jèš ngh£oæL« 
nt£ghs® 

4 

 
th¡fhs® g£oaèš bga® 
ÏUªjJ 2 

th¡fhs®fS¡fhd 
éê¥òz®Î k‰W« 
g§nf‰Ã‰fhd és«gu¤ Â£l« 

5 

 c§fŸ gFÂæ‹ th¡F¢ 
rhtoæ‹ mYty®  3 FL«g« / e©g®fshš 6 

 
 
 
 



jäœehL r£lk‹w¤ nj®jš – V¥uš 2011 
 

4.4. 
nj®jš Miza¤Â‹ th¡fhs®fS¡fhd éê¥òz®Î k‰W« g§nf‰Ã‰fhd 
és«gu¤ Â£l« fhuzbkåš Ã‹ tU« brašghLfëš c§fis mÂf« 

ft®ªjJ vJ ? (x‹W k£L«  nj®ªbjL¡fÎ«) 
 K¡»a òfœ¥bg‰w 

ÃuKf®fë‹ nt©LnfhŸ 
1 éê¥òz®Î és«gu¤ j£o 6 

 bjhiy¡fh£Á thæyhf 
brŒa¥g£l éê¥òz®Î 
Ãu¢rhu« 

2 
ehnsLfëš btëæl¥g£l 
th¡fhs® éê¥òz®Î F¿¤j 
és«gu§fŸ 

7 

 
g©giy / m»y ÏªÂa 
thbdhè 

3 
th¡fhs®fS¡fhd 
f£lzäšyh bjhiyngÁ 
nrit v©.1950  

8 

 c§fŸ gFÂæš brašg£l 
th¡fhs® ey ika«  

4 bjU¡T¤J 9 

 

éê¥òz®Î¡fhd gh®itahs® 5 

th¡fë¡f¥gj‰fhd neu« 
F¿¤J kht£l 
ã®thf¤Âduhš btëæl¥g£l 
és«gu« 

10 

 

 4.5 jäœehL r£lk‹w¤ nj®jš – 2011 š th¡fë¡fhjj‹ fhuz§fŸ v‹d? 
(x‹W¡F nk‰g£l fhuz§fis¤ nj®ªbjL¡fÎ«) 

  th¡fë¥gÂdhš x‹W« 
khw¥nghtJ Ïšiy 

1 
th¡F¢rhto mikªJŸs 
Ïl« vd¡F¤ bjçahJ 

7 

 
 brhªj¤  bjhFÂæš Ïšiy 2 

th¡F¢ rhto¡F brštJ 
ghJfh¥g‰wJ v‹W gaªnj‹  

8 

 nj®jš ehs‹W Tl th¡F¢ 
rhtoæš th¡F¢ Ó£L 
»il¡féšiy. 

3 
th¡F¢ rhto bjhiy öu¤Âš 
mikªÂUªjJ 

9 

 bga® th¡F¥ g£oaèš Ïl« 
bgwéšiy. 

4 Ú©l tçir 10 

 th¡fhs® milahs m£il 
Ïšiy 

5 
nj®jš #dehaf¤Âš 
e«Ã¡if »ilahJ 

11 

 nj®jš Miza« F¿¥Ã£l 14 
Mtz§fëš x‹WTl 
v‹ål« Ïšiy 

6 
ntW fhuz« (F¿¥ÃlÎ«) 

………………………….. 
12 

 
5. th¡fë¥Ãš rªÂ¤j Ïl®ghLfŸ (2011 š th¡fë¤jt®fS¡F k£L«) 
5.1 Ú§fŸ th¡fë¥Ãš VnjD« Ïl®ghLfis¢ 

rªÂ¤Ô®fsh? 
M« - 1     Ïšiy - 2

5.2 “M«” v‹whš, Ú§fŸ rªÂ¤j Ïl®ghLfŸ  x‹W¡F nk‰g£lij F¿¥ÃlÎ« 

 Ú©l tçir 
1 

tshf¤Âš th¡F¢rhtoia 
f©LÃo¥gÂš Áuk« 

5 

 KÂnah®¡bfd jåtçir 
Ïšiy 

2 
cjé ika¤Âš  th¡fhs® Ó£L 
bgWtÂš Áuk« 

6 

 rhŒÎ eilnkil, fê¥Ãl trÂ, 
FoÚ® trÂ M»ait Ïšiy 

3 
nj®jš Cêa® tê fh£lhik 

7 

 th¡F¢ rhtoæYŸs f£Á 
Kft®fë‹ äu£lš 

4   

 



6. th¡F¢ Ó£L vs ä‹dQ th¡F ÏaªÂu« (EVM) - (2011 š th¡fë¤jt®fS¡F 
k£L«)    
 
6.1. Ú§fŸ vªj Kiwæš th¡fë¡f K‹Dçik më¥Õ®fŸ? 

 
th¡F¢ Ó£L  1 ä‹dQ th¡F ÏaªÂu« 2 

 
6.2. 

th¡F¢Ó£L våš x‹W¡F nk‰g£l fhuz§fis nj®ªbjL¡fÎ« 

 
RygkhdJ 1 

ä‹dD th¡F¥gÂÎ 
ÏaªÂu¤Âš th¡if¤  
ÂU¤j KoÍ« 

3 

 Ïªj Kiwæš th¡if¤ ÂU¤j 
KoahJ v‹W e«ò»nw‹ 2   

6.3 ä‹dQ th¡F ÏaªÂu« våš x‹W¡F nk‰g£l  

fhuz§fis nj®ªbjL¡fÎ« 

 

 
RygkhdJ  1 

KoÎfis cldoahf¤ bjçªJ 

bfhŸsyh«  
3 

 kh‰w« brŒa ÏayhJ v‹W 
e«ò»nw‹  

2 R‰W¢ NHY¡F e©g‹ 4 

7. k‰wit (midtU¡F«) 
7.1 ÏåtU« nj®jšfëš Ú§fŸ th¡fë¥Õ®fsh? M« - 1    Ïšiy - 2 

7.2 M« v‹whš, x‹W¡F nk‰g£l fhuz§fis nj®ªbjL¡fÎ« 
 mJ v‹Dila flik / cçik 1 

k‰wit (F¿¥ÃlÎ«) 

………………..
3 

 eh‹ muÁaš mDjhÃ 2   
7.3 Ïšiy våš,  x‹W¡F nk‰g£l fhuz§fis nj®ªbjL¡fÎ« 

 th¡fë¥gjhš vJÎ« khwhJ 
1 

nj®jš #dehaf Kiwæš 
e«Ã¡if Ïšiy 

4 

 bga® th¡fhs® g£oaèš Ïšiy 2 k‰wit F¿¥ÃlÎ« ……………… 5 

 th¡fhs® m£il »ilahJ / 
bjhiyªJé£lJ 3   

 
 

 
                                                                                           fs¥gâahs® ifbah¥g« 

 
       
rçgh®¤jt® ifbah¥g«                        bjhiyngÁv© ..................................................... 
 
 
 
  
 
 
 
 



  ANNEXURE-III 
 

Constituency - wise List of Candidates collecting data from the sample 
respondents 

Sl. 
No. Name of the District  Name of the   

Constituency 
Graduate  
deputed 

Phone 
Number 

1 Chennai Mylapore K.Vincent Arockiam 9884573894 
2 Chennai Thiru-vi-Ka Nagar Benjamin Dileep Kumar 9884645987 
3 Chennai Kolathur S.Suresh 9094070426 
4 Chennai Harbour E.Ravikumar 9884126345 
5 Kancheepuram Utramerur T.N.Thilagarajan 9940933649 
6 Chennai Velacheri Joshva 9940483003 
7 Chennai Anna Nagar E.Romiyo James 9789852472 
8 Thiruvallur Avadi T.V.Meenatchi 9150008191 
9 Thiruvallur Madavaram G.Malathi 9444818970 
10 Thiruvallur Maduravayal R.Stalin 9445884500 
11 Kancheepuram Sozhanga Nallur Tmt.Jayanthi 9444201388 
12 Kancheepuram Alandur M.Ganesan 9791007972 
13 Salem Veerapandi J.Prabakaran 9791540131 
14 Salem Sangari C.Jagadeesh 9840307239 
15 Salem Edapadi J.Senthilnathan 9940770487 

16 Karur Kulithalai M.Kasthuri 9791891347 
9443347280 

17 Karur Krishnarayapuram A.Poornimala 9952200030 
18 Karur Aravakurichi S.Anandhan 9715769769 
19 Dharmapuri Palakode K.Ulaganathan 9786021166 
20 Thiruvannamalai Kalasapakkam G.Dhanam 8925480343 
21 Thiruvannamalai Polur S.Jayaraj 9787942473 
22 Thiruvannamalai Cheyyar M.Jayagulabi 8870639399 
23 Cuddalore Kurijipadi V.Vinayagamoorthy 9655783173 
24 Namakkal Kumarapalayam R.Manokaran 9940588948 
25 Pudukottai Viralimalai G.Sakthivel 9952770194 
26 Dindigul Ottanchathiram M.Gopinath 9894392939 
27 Dindigul Natham A.Karthikeyan 9788971120 
28 Dindigul Aathur V.Kalaiamarnath 9976641480 

29 
Nagapattinam Kilvellure 

Vedaarniyam 
K.Ilangovan 9150150466 

30 Vellore Arcot V.Devendran 9790567841 

31 Ramanathapuram Thiruvadanai P.Sathiyendran 9659607578 
9750052454 

32 Ramanathapuram Mudhukulathur P.Muniyasami 9789332053 

33 Coimbatore Coimbatore  
(South & North) 

K.Jakir Hussain 9944883030 

34 Coimbatore Singanallur N.Ranjit 9677187321 
35 Kanniyakumari Vilavankode D.Saleem Jose 9443606150 

36 Kanniyakumari Killiyur M.Cletus Stephen 04651-
293953 

37 Kanniyakumari Colachal A.Azhahesh 9488481157 
38 Tirunelveli Palayamkottai R.Rajkumar 9698037970 

 




